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Dairy Farming is

an appropriate ﬂ'lSIéfJ\)TﬂUUIﬁUE)‘IB.W

PAGILSIING) ndaksSuAulneikuAu
Thai people. Js:Inf ||a-ﬁ1?‘ - =
With proper ~l NIBKAaNOVN

knowledge, we AIKUI:aU 9:A (KD
camgron g AUIRSYIIa:is18laa

decent income.
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His Majesty King Bhumibol Adulyadej
The Great’s royal speech given to
the delegates of The Great Agricultural
Cooperatives, Estate Cooperatives, Fishery
Cooperatives, Juvenile Agriculturalists,
and milk collecting cooperatives,
at the Royal Chitralada Projects,
on Wednesday May 11th,1988.
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We shall sustain,

preserve, and

continue and IS19:dUdNu SNV
shall reign with la:dogaq 11a:ASOY

righteousness for o

the benefit and IIWUOUTOUSSSU
happiness of the

people forever.

7
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The first Royal Command on
The Coronation Anniversary His
~ Majesty King Maha Vajiralongkorn
~ Phra Vajiraklaochaoyuhua
~ onSaturday May 4™, 2019
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Dairy Farming is a
career given by the
father. So, we will be

facing up for the
challenges in order
that this livelihood
will always continue
in Thailand.
7

WS:S1ANSAAUIGOWS:NTIUTISSIBIN
NSUAUIGOWSINWSAUSIBEQH
aguUsSUSINUIS
3usunsn 13 nUMWUS
WNSFANS1Y 2555
Her Royal Highness Princess Maha
Chakri Sirindhorn’s royal speech,
on Monday February 13th, 2012
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PREFACE

avAnisdviasuaonisiAuuKL
Usanalng  Tafkuagnsmaasiu
ADIUSUNQBDUADELALIIA:EVIIDAaDU
(CSR) TuU2564 neldnudAa “o.a.n.
$nuu Snwhsu duaiu $Snu dawoa
Tauuodwws:sisnu”Ajvgnisidu
wu1?uac1a1KnssuTnuu'[nﬂnuna'\u
suwouaumaz:l\)nuua~as1\)n?1uuun\)
TuorBwnisiagvlauvagvgodiudoy
msuwnsmaqus~|nnTna 4(Thailand
4.0) 1azu3anssuIWanIsduIndou
INYAS 4.0 INUWQUIIASUIAD Az
FoAUNKLBIGAUURL (W.A.2560-2564)
gnsA1aasy1as:e: 20 U (W.A.2561-
2580)gnsAnaasns:nsovinuasia:
aknsais:g:20U(W.A.2561-2580)10u
ASaUYaYNISUSUAIGIUNISISVSQ
wasurdneamaasinalulagnisive
nazwasuinaz uacmssufoauocm
Us: a\)mwauumaaumswmmmu
msinyasia: nnqmus:un\)msmnu
ouanmasuasws ruusssuinvlalk
Gnowiusvlana: Untusssuinaln
EMERUEE auuauuTKsaaa'\Kno
Usuusvns: UDUNISUSKISIQNISIWD
|Uua\)nnsntusssuunaTnmnuoqmu
QS29a0UUSKISAUIABLIA:US:ITUNA
RiWgowalku:auilnsvasivovdns
na:ns:udUNISHvIUEDY KL Wwauun
AnemwuAaNsAUANUNISDAUSSSU
mKuo||S\)0\)Tomsm|uumun|Ku1.au
muon\)wuaauha:maaa\)nuua.
donadaunivluns:usunisiasuadv
avAu (Corporate Social Responsibility :
CSR in process CSR afterprocess) NU
Kanuiasgiuana IS0 26000 na:uqua
awdoanavianikvarus:s1s1a (UN
Global Compact) WonalkiAans
WauLNAgvEUAIhKUNE Sustainable
Development Goals (SDGs) Global
Reporting Initiative : GRI Tassduduviu
QUANISADUUWUFIUYDIVKANUSEEY

IASUFADWDIWEVESIVANSTEIUSOU
ua\)wuaauToa:)umama?uuamwuan
ovAnsagvsvEuuly

Dairy Farming Promotion
Organization of Thailand (DPO)
already set ‘Social and Environment
Responsibility’ (CSR) Strategy in
2021, under concept, DPO’s Love Milk,
Love Farm to ‘continue - maintain-
integrate’ dairy farming occupation
initiated by His Majesty King Bhumibol
Adulyadej The Great (King Rama IX),
to lead to dairy industry leader with
social responsibility, build stability
and sustainable to dairy farming
occupation. Such strategic goals
will be driven by Thailand 4.0
Strategy, Technology & Innovation
Development to Drive Agriculture
Strategic Plan, The Twelfth National
Economic and Social Development
Plan (2017-2021) Twenty Year National
StrategicPlan (2017 - 2036) as framework
of science, technology, research and
development acceleration, for objectives
as follows :

e To drive agricultural development
and all aspects.

e To drive good governance with
transparency and ethic to improve
management procedures for state
enterprises to be Moral Oranization
by promoted and supported mechanics.

e To manage risk and get appropriate,
sufficiency assessment by ‘track and
trace’ mechanics.

e To reset organization structure
and work procedure.

eTo develop human resource
performance together with moral

e To set appropriate motivation
on operation

e To concern with stakeholders,
society, environment both CSR in
process & CSR after process upon
ISO 26000 and followed by UN
Global Compact to Sustainable
Development Goals (SDGs) and Global
Reporting Initiative (GRI) goals and
Suffiency Economy Philosophuy.

o To create sustainable participation
of stakeholders both inside and outside
organization.
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ansonUs:sIUDUNSSUMS
fiuqQuanon1sna (CG)

na: MsnaavANUSUNQBDU
dodvaAuna:dvioaaau (CSR)

avAnisdviasuavnisiAuuiKL
Usunalng (@.a.a.) duduionisiauy
IUUASUIDISUIAAdQ 6 NAISSY IWD
duajuws:sasUausiuyoavws:=uan
auiGaws:usUBUNISIUASUKINTWA
2QaglasuUKISIBUSUUIAUWAS
(Ssn1an9) InwonAunisideviauudo
10uoBwws:sasnulRininvasns
maa\)fnuuTnUTKlf] uo 1 BwhAluAv
na:gvduyowasuinusuduning
louuéalRidunusudsudukivnas
wsaudvuauatuarlkaulneidguniw
ddaawﬁnﬁmﬁ:)jn“uufnaouﬁ 100%
Tuwavuuwo” ij"\)lﬁun:)_'luos:nﬁn
naznaavoaniivunuinndiAyuav
o.a.a.fludrundnusuRasoudadvau
na:AsygnduovUs:INAU2564 fid
10udnUkidvAdadAIN18d1KSU
o.a.n. Taglaw1:ogvdowans:nu
mnl‘]oﬁunwmsuoﬁommﬁa\)ua:
dvauinuWuWIUDEgaaaadan
anunisaimss:unauovisadaldo
b$alalsun (COVID-19) @vAsiunas
ArridvdovoviusTnanaaduriuy
aqav 1a:A21WyINAI1UINYDVVIU
Enuz-i\)lasumsﬁa\)fnuuufimuqsns
uonantidrudAdaslauugowunis
nasnwss:uravovlispdaud-anufu
Us:inA Sodiosululsagualkuonn
msanaauuumfmuamnds tINFA
IWoulIuna:anauuivaunIwyaD
dadna: amamnssufnuusoun\)ns.nu
Austelduavinvasnsagvlsiaw
o.a.A. [dWoisunagnsnisuskas
Sanisfidoandaviuaniunisaina:
aouauavdagiidiulddoudsa
nu33a3dalku (new normal) souiiv
MsUSKIsADWdDIloVYaVSSADUL
Wonatnu3ngansaidonad dems
Us:gnds:uuinalulagiansauinriionis
USK1SYQNNSOVANSNISUSKISYANIS
druvauwisuTauuus:ansnway
s:uuBounwaudiooulalisoudvnis

Message from Chairman of
Subcommittee of Corporate
Governance (CG) and Corporate
Social and Environment
Responsibility (CSR)

IWugavnvdoaisikuiWalkussa
msnoahntyoaaoKa\)fu ATUA
avidaduul naivul na: anm fu
mumsmnuquanomsnoua:ms
naavAdIUSURQBDUADdvAUIIAs
dviaadau (CG/CSR) lusoulina
n1saduviudrAarynaaandoviud
uaa:mTKuua raduayunisiokan
Yovo.d.n. na1u1snasU|Uusw\nu
mswcumaanwwuds 91U 2564
avuiius:noudds “msausulindviasu
joo1Bw Smartofficer” IRUn&vIasy
|ﬁ1ﬁ\)K§'nmsai\)|a§u~1 1IlUU new normal
wsaunvasivnnu:nisidinalulad
aisauinAlusinsuus: tgndnaznas
Us: UnauacmssunlfluUs Tosunn
Inwasns “aisussniAaulsuaina:
stusvAdadunesanassusuneiu
avAns” 10unIsnaavwavaoanis
nosanassusu lawaanazoan
a1n1Anvdaulatinndiuviuwsou
fusoufivwaviunkoadwn1Aiifo
TKAuovAns Ao wanasus:idu
atusssuna:adulusvialunas
G11TULIUYDVKUDYVIUNIAST
(Integrity and Transparency
Assessment : ITA a\)uuam\malua\)
nnU%viud 2564 9.a.n.1dSun:nuu
Us 10Ugviiv 96.17 AIUUWSDUGDY
sdaus:niAIfigsdnudIkSuKUdY
viuAWan:nuus:GuAA uanoInd
gv iwaviudivgdnkalrslnsvnis/
NWuvIU 210 n1sens:auiduwisy
WIagvlia:aagaan1sas1vwiIsSuIASo
drgniswauiraknsailauuidu
aknsailauudunuu nisfékaoa
ns:aruluwaanauriuv n1svaasiv
auwanunalngiauuisa Tasonas
arsyryuu Ing-1auuisa dorrdolo
dnola3A19 va4 Aodo.a.A.JdiIdvIRu
na'lua'mtyTumsmnuouanomsno
lla:n1sIaavAIUSUNQBDUGDHV A
na:dvidadauyavunalInsdoLvItU

nasiasvasivadiugdniunisidu
191Y9V 9.4d.A. SOUAUNISASIVIISD
guiofKwunvauriviunuuyowa
dugnsdosAduyvlunuinidsaa:
na:n1anifoluniswasurovAnsik
A1oKUMazus:aundudsoog1v
godiu N
N19l..vdYdUANIANIINSSUNIS
9.a.A.AudUNSSUNISAIAUQNA
fonsidna: NSIAQVAIUSUAQBOU
dodvauna:dvidadau (CG/CSR)
WUSKIsIa: wunviu a.d.a.nnrun
sauAuluwaviunisarudows:s1y
Uristumsiagvlauudasaduoliu
dolona: WumaUassnm\)qTanu
fiuvoyouAmINVasasKIasvlAuy
nnmunwsaumalquTUnu o.a.n.
vauAuUSBIBUNA: wuaauma:ua\)
nnmna:)unb?amauu?ua a.n. sou
donaanuriuuinaalosaulngnield
InsovkurenisAt“uuing-lauuisa”



Dairy Farming Promotion Organization
of Thailand (DPO) has thoroughly operated
complete range of dairy farming for 6
decades, to continue the aspiration of
His Majesty King Bhumibol Adulyadej
The Great (King Rama IX) who has initiated
“dairy farming” as royal granted occupation
for Thai dairy farmers, as stable and
sustainable occupation. Besides, DPO
has focused on developing Thai-Denmark
Brand to be The Number One Brand and
has delivered “heathy value” to Thai people
with “Fresh Milk 100% without Skimmed
Milk Powder”, which has been our
awareness and also reflection of our
important role of social responsibility and
economic of our country.

2021 is one of the challenging years
for DPO especially negative factors like
fluctuation of economic, politic and social
situations,COVID-19 pandemic, trade war,
weakness of consumer purchasing and
hard time for us to promote dairy farming
for farmers, and domestic dairy farming
livestock also was attacked by Lumpy
skin disease, “emerging disease” found
by smuggled beef cattle from neighbouring
countries, and spread out to dairy cow,
beef cattle and dairy industry which
effected to dairy farmers’revenue.

However, DPO has coped with management
strategies aligned in situations and responed
to stakeholders’ new normal way, include
dairy business continuous management
to go beyond such crisis, by utilized ICT for
management organizationm raw milk
management, high performance dairy
farming, e-commerce system and new
communication system to achieve major
mission throughout value-chain, upstream
- middle stream- downstream.

For CG/CSR aspects, throughout the
year we have important operations with
new normal way and major missions of
DPO's supporting, that has been summarized
in this Sustainable Development Report
2021, for example;

Smart Officer Project: extensionist
training to be professional with new
normal extension principle, ICT skills and
application practising, adaptation
useful innovation for dairy farmers.

Declaration and Campaign of Anti-
Corruption in Organization : anti-corruption
campaign to show our power by livestreaming
contents all departments at the same time.

Integrity and Transparency Assessment
(ITA) : proudly presented performance of
organization which gets higher and higher
score each year, and in 2021 DPO got 96.17
ITA score, together with Certifiation of AA
level Organizaion

And other several projects/plans, for
example, buddy farm enhancement and
network dairy farms integration, dairy
farming co-operation development to be
dairy farming co-operation prototype,
paper straw utilization with milk products,
Thai-Denmark botanical garden creating,
Thai - Denmark merit project to make moral
support to cope with COVID-19.

DPO has realized with CG/CSR
aspects to peole. and has focus on
leveraging sense of DPO belonging
among staffs, motivated them to work by
achievement - driven with concentration,
devotion, sacrifice and proud of organization
progress development and sustainable
achievement.
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Dairy Farming Promotion Organization
(DPO), as one organization of public
sector with duty and responsible of
“socioeconomic stability” of dairy farmers,
by purchasing raw milk from signed MOU
dairy farmers and co-operations, to
produce milk products, even DPO’s
performance has been continuously
effected by economic factors.

For The 60 year of DPO in 2022,
we still focus on goal and vision achievement
of leader organization with social,
community and environment responsibility.
Our expression for such goal and vision
with faithfulness and sincerity, leads to
operate social responsibility direction, to
focus on stakeholders as confident and
trust organization for society, to “embed
and built” empathy participation value to
staff for society as volunteers, and to
align with social responsibility master
plan of DPO together with core business
plan with CSR in process, to align with
Statement of Direction (SOD) under ISO
26000 or Standard of Social Responsibility
to goal of proud organization for Thai.

For challenging factors in 2022,
especially COVID-19 Pandemic that
effected to people’s living both local and
global, include of domestic dairy farmers,
and Lumpy skin disease pandemic situation
to dairy cattle and effected to socioeconomic
of dairy farmers. However, with co-operation
of stakeholder and staff this can lead us
to keep stability of dairy farming occupation
and can go beyond another crisis in this
year.

And this yearly report, DPO is proudly
to present assessment score of Office of
the National Anti-Corruption Commission
with AA level of ITA score, and 5-winner
prize factories in Uppver and Lower
Northern Region ( Chiang Mai anf Sukho
Thai province repectively), Central Region
(Saraburi. province), Southern Region
(Prachuap Kiri Khan province) and North
- Eastern Region (Khon Kaen province),
that provide social responsibility performance
report of entrepreneur under CSR-DW
report and CSR-DIW Continuous Report

in 2022. and also won CSR-DIW Award
and CSR-DIW Continuous Award, from
Department of Industrial Works, Ministry
of Industry, which has granted award to
business that are able to operate, and
sustainedly live with environment and
community.

Nowadays, economic and social has
dynamically changed, and we have realized
about how important and necessary to
change organization management, to
focus on participation development and
to integrate social responsibility in tern
of utilizied creation to community and
overal society, to express about our
intention to be organization role model
of Thai society.
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nuaulgUENWSIU
avinuas

UoitufRSgdaknoluanuiinuas
A2 wanuisnfunsiivdunnaifgy
Auaanalanlagvidumslduianssu
na:inalulagwsoaunvusuusvnis
USKisvan1savAnsikruaveiduly
awKansssurfivntaauiudulguTy
MWSOUENINUASALT “IWNTaAY
awisanisngvdunivnisinvasias
1asuasvAngniwduniswaana:
msaa10duMINuasioens:GusTY
Tana:atumwasalkauinuasnsia:
SOUALASIVAWITUITOYDVIASUTID
usnfkinandWgodu”

Umbrella Statement

Umbrella Statement 1) increase
agricultural competitiveness by enhancing
‘production and marketing’ performance,
include agricultural products, 2) to leverage
revenue and quality of life of dairy farmers
and communities, 3) to strengthen and
sustain local economy. ‘Agricultural Holistic
Policy Direction’ as ‘Umbrella Statement’
has focused on world class competitiveness
of stateenterprises on agricultural sector,
by providing innovation and technology,
improve and modernize managing procedures,
based on good governance, under ‘Umbrella
Statement’ as follows; 1) increase agricultural
competitiveness by enhancing ‘production
and marketing’ performance, include agricultural
products, 2) to leverage revenue and quality
of life of dairy farmers and communities, 3) to
strengthen and sustain local economy.
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gnsAaasawinuas
Agricultural Strategy

gnsAaasus:ineA \ Nation Strategy

(NIWUWQUUNIASUZARNIA:dVAUIIKVBIGAUUN 12)

a$vAITIUIEYENS:AU

Sngnmaasiazinalulad

NWUKan
gnsAaash 2 gnsAaash 3
aswanuidundo a$vANUITUITONVIASYDTD InuyQs
TRAugusu TRugnecd agwibiatiosnmw o
liazgvau (RA.O.T., F.M.0,DPO)
Strategy2 : = —
Community Strategy 3 B e e
Empowerment. Economic Empowerment e
to have stable Major and (MOF.PW.0)
sustainable growth. e
IHINUSDY <
gnsAaasn 4 gnsAEasn 6 gnsAaasn 7 gnsf1dasn 8
SN INUSSSUEIAIWOAD Y UMsuSKisvan1sha wewunlnsvasowugu
auqayavs:uulinFAIa:Ms na:ldunasguaina Wudanowawnsafu A WaISaAU
TaUs:lgstosnodviiu — NSIIOTUYDVUS:INF
------ Strategy 6

Strategy 4

Preserve and utilize
natural resources in term
of sustainable and

Well-managed and
align with world
class standards.

ecosystem balancing.

Strategy 7
Develop infrastructure
to increase nation
competitiveness.

Strategy 8
Strengthen and advance
in scientific and
technological ability.

1) INudaAuaIISONISIELIUNIVMSINUas TaglaSuas WANENIWAIUNISWAQ la:N1SaaNaduAIINUas 2)sns:ausigldiaznrumw
g3alkAuwdnoiuna:gusu 3) asvanuidundouaviAsugiogiusiniKiiand1ugvdu | 1) TO INCREASE AGRICULTURAL COMPETITIVE-
NESS BY ENHANCING ‘PRODUCTION AND MARKETING’ PERFORMANCE, INCLUDE AGRICULTURAL PRODUCTS, 2) TO LEVERAGE REVE-
NUE AND QUALITY OF LIFE OF DAIRY FARMERS AND COMMUNITIES 3)TO STRENGTHEN AND SUSTAIN LOCAL ECONOMY.

unuIN/IJ IKVIgNISAItGULIU

e NUNJUUNUINAIKU:EUAU
usunavAnsiudogUuiio
aduayugnsmaasya na:
aan>wBdous: K3
MsANTULIUYDLKLDYLIU
(ansAaash 6)

Roles/Objectives
® Revise proper roles with
organization context to
support nation strategic plan,
and reduce duplication of
effort among departments
(Strategy 6)

n1savnu

o LpiliumsavnutaiuUs:ansmw

® SaardunNEIANIA:AIY
Aurnuovlasvns

® aaMs:oUUS:LNUYEVNNASY
Tasnsidnkavidufunisavnu
TawAnuingoviionionisivu
Triiq 15U msavnulusunuu PPP

o Ausudsoviiomsavnuiu
aunAaigowana:Tuiiuns:
dovuus:utulnudu
(gnsAaas 3)

Investment

® Focus on Investment to increase
efficency (Strategy 3)

® Prioritise project and its worth
(Strategy 3)

® Reduce government burden by
considering about cost effective
of fund sources and studying
about new financial tools eg. PPP
investment (Strategy 3)

@ Save proper reserve funds for
future investment, and not to
be government fiscal burden
(Strategy 3)

FUzAISIBUNUUAY

o SarhiwuiluyguzovAnsTi
Sapuaniludykinmvmsivu

e USKIsnswagdulRinaus:losd
wailunkavselamuigy

° msvamsaunuuasyudo
KUd® (Unit Cost) Athidotioau
KanuIasguaNao W ISaUN
ANWANATaLNSTEoU
VUUS:TU (gNSANEash 3,6)

® MSIBNSWEINSSOUAUSIKID
SgrankiwlRiNaus:lostigoga
(gnsAaash 7)

Solid Financial Position

® Clearly Proceed rehabilitation
plans to solve financial
problems (Strategy 3)

o Utilize and manage all assets
to be additional income
(Strategy 3)

® Proceed international
standardize, reliable unit cost
to consider about fiscal worth
(Strategy 3,6)

® Optimize common resources
among state enterprises
(Strategy 7)

inalulagnazusanssu
° d1|ﬁumsmm|u3n1\)v‘\7ug1u
drsunnsgdakionmiikua
TugnsAaasnmwsou
Tchnology & Innovation
e Proceed common directions
as given on whole strategies
for any state enterprises

sssunnula
° d’llﬁumsmuuu:m\)ﬁugw
dksunnsgiakionnikua
TugnsAaasniwsou
Good Governance
® Proceed common directions
as given on whole strategies
for any state enterprises
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VISION
Being National Milk by 2022

[ |
SdagnAu
“unnkvsraniefut 2565”

Wusnd
Mission

doiasumsiagvlnuuiriluonsw
nninwasnsingagnouuAvIa:gvEu
Promote Dairy Farming to be
Secured and Sustainable
Occupation for Thai Farmers.

WaUUNSSAIvQaaKNSSUUL
TkAsudvosIa:dyar WY
e Achieving Fully Integrated Dairy
Industry Development with
Value Added

asonkavausaunoNs
lauunazgaaiknssuuL

Establish Knowledge Base for Dairy
Farming and Dairy Industry

jouskissanisovAnsikidu
ovAnNsNddaaussau:gw (High
Performance Organization)
AdgKansssuINuIa
Being a Well-Managed High
Caliber Organization with
Good Governance.

UUU2Y
Aspect

e GUNISIBU
Financial.

o dugnAnaziidoulddouide

Customer and stakeholders.

e dnuns:uduMsneiu
Internal Process

e ANUNISISYUSIA:NISWAUUN
Learning and developing.

e GNUIQUUSSSUDVANS
(SMARTG)
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gnsAaasn 2
WaUU9QaKNSSY
nswaa Aldsusov

_Adgunasgiuana
nidudasaAuavioadow

gnsAaasn 1
asaduuuAvia:
goduyavaIBWNIS
1dgvlauundinuasns
TneTRiAWIBUNTY

2"9 Tactics
Develop dairy
industry to
international
standard and
environmental
friendly.

15 Tactics
Strengthen
expertise
on Thai dairy
farming
occupation.

gnsAaasn3
QangAUIBIGY
Tunusud Tne-lauunsa
AJUANUMSWEUUN
WaanunTKL

3™ Tactics
Emphasize
and strengthen
Thai - Denmark
Brand together
with products
development.

gnsAaasn4
gNS:AUNUUUUE
TRiduijooBwdoy
SSSUNAUNA llazkan
USseyIASUTAD
WOIWED

4™ Tactics
Leverage human
resources to be
professional with
good governance
and Sufficiency
Economy
Philosophy.

gnsfA1dasns
USKISDQN1SOVANS
doeina luladadna
ANSIVYIIA:WAIUN
na:udanssu

5t Tactics
Focus on
organization
management with
digital technology,
research and
development,
and innovation
development.

duanmina:
@L‘ieiou“idéauﬁa
Customers
and Stakeholders

aumsiou
Financial

EBITDA
s:duAdwausSslunis
wauwaasnun High

Value \ High Value

Fwuouwrsuinuasnslauui
10uWhSUs:ansnwan \

Products Development Numbers of High
Successful Level. Performance Dairy
Farming.

s:AU Top of Mind Brand
TagT3ineuri Brand Perceived

\ Top of Mind Brand by
Brand Perceived Criteria .

s:QU Facebook Engage-

ment vavNdURUSINA \

Facebook Engagement
with Consumers.

msdudunisnmeiu
Internal Process.

QVANSAUSSAUFL
AidAuuds:iuma
(Core Business Enablers)
Tiidhn3 3.60 \ High
Performace Organization
with Core Business
Enablers over than 3.60

dumsiSeudnaaduia

Learning and
Developing.

$usuypannsildsums
Wauu1 aUINeUrNISWIUN
NUUUUEYDLDVANS \
Numbers of Developed
Staffs by Human Resource
Development Criteria of
Organization.

s:aunduduSouavlasoms

waus:uuinalulagiadna \

Successful Level of Digital
Technology System

Development Project.

s:auAdwauSelunisvari
Big Data yoVOVANS \
Successful Level of
Organization’s Big Data
Operation.

s:quineurintusssu \ Moral
Criteria Level.

s:quAzluuUs:ITuAtUAWIA:
A WIUsolanisduduviu
KUD8LIUYDLSY (ITA) \
Integrity & Transparency
Assessment.

JQJUSSSUDVANS
(SMARTG)

Sna:Suiasou \ Learning
and Being Accountable.

douaudvAtauA \
Delivering Value.

wauunagvdaaItow \
Continuous Improvement

1WuiSavsssuiiuia \ Being
Good Governance
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T@S\)a§1\)nm:aqnssumsﬁ1ﬁug||aﬁoms
na (CQ) IIa:ﬂ'lSIIaO\)FI31U§UP_\IOUOUOO
doauna:avinaasu (CSR)

Structure of Board of Corporate

Governance (CG) and Corporate Social

and Environment Responsibility
(CSR) Subcommittee.

AfUDUNSSUNISYQ 1
QanAu 2563 - wauniAy 2564

First Group : October 2020 - May 2021

1 1
1 1
L 4 1

?

®

Us:sauaunssuns

CG/CSR CHAIRMAN OF
SUBCOMMITTEE OF CG/CSR

aunssunis CG/CSR
SUBCOMMITTEE OF CG/CSR

1. 2.
ung3nda sl as.onag wsssaud

NSSUNSNSYAIAT NSSUNISWNSVAIIC
. . Dr.Artis Phetcharattana
Mr.Witawat Jayapani Qualified Committee, DPO

Qualified Committee, DPO
3. .
Qs.WS:WoU naua:oo
Dr.Perapong Klinla-or

4.

UNgSUWWUU S1SVEStYYNs
Mr.Thanapipat Thamrongsuthanyoot

aunssunls

naziayunis CG/CSR
SUBCOMMITTEE & SECRETARY
OF CG/CSR

[

5.

u9gua 958IaAANA
Mr.Suchart Jariyalertsak
SaVRSIUDYNIS

rMNIsInuURsudeNs 2.4.A.

Deputy Director and Acting
Director of DPO

Wy¥d81avIuN1s CG/CSR
ASSISTANT SECRETARY OF CG/CSR

u
6.
uews: lsasal
KoKUnWga1udens

Chief of Administrative
Department, DPO
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ATU:DUNSSUNISYA 2

DauIgu 2564-NUgNYU 2564
Second Group : June 2021 - September 2021

“ doiasSualuauuna:iAuQIanIsuUSKIs
9aNISIBLYNSANEQS 1a:AUSUNQBIUCD
doAuyav o.a.a. TRussaitkedBIa
melus:e:nainnikua ”

ufauwaqnssumsrhn‘uq||aﬁon1sﬁd (CG) na:n1s
naavAUSUNQsaUdadvAUNa:dvIDaaoU (CSR)

P ?

° o

1
1
L

@

®

1
1
L

Usssauaunssunis

CG/CSR CHAIRMAN OF
SUBCOMMITTEE OF CG/CSR

1.
WF. Qs. bauw
N10YouysIvNS
NSSUNISINSYATUIC
Asst.Prof.Dr.Manop

Kanchanaburangkun
Qualified Committee, DPO

aunssuns CG/CSR
SUBCOMMITTEE OF CG/CSR

2.
0s.1087 WUWENS
Dr.Decha Pimpisut

3.
Qs.91wa dSnSsssu
Dr.Amphon Waritthitham

4.
Qs.1a¥1Y USIASUTINSA
Dr.Chartchai Norasethaporn

aunssun1s
naziavaunas CG/CSR
SUBCOMMITTEE & SECRETARY
OF CG/CSR

5.

UN9gua 9SgNaAANa
Mr.Suchart Jariyalertsak
SoVR8IUDYNS

MAsINURSIUdENIS 9.8.A.

Deputy Director and Acting
Director of DPO

Wy¥d81avIuNs CG/CSR
ASSISTANT SECRETARY OF CG/CSR

6.

unews: lsasal
KoKUnrgaudens
Chief of Administrative
Department, DPO
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AWITULN History of Royal Granted

“Tnuua'\iiwws:swmu" Dairy Farming Occupation.
23
R 2503 2504
[ ] [ ]
1960 1961

ADUSOUTDYBI8IKAONVIBINS
MsI3gvIAUUSKIVSTUNaIaUUISA
Ausguralneiasyuialauusnld
dadssivuyigikdo 4.333wlAsiuos
(23.5 duuin Tuadedu) IWod1Tu
lasvnsidus:gzpa1 8 U

WS:UNNEUIGOWS:USUBUNISIUA
UKINDWaoQagiasuKkISIsuSuUIN
UWQSHIa:aUIGOWS:UNVINESAAWS:USU
S1BUUNN WS:USUS15sUTWUUKaow
iadoUs:wian3Uglsu

“The royal trip to Europe” of His

Majesty King Bhumibol Adulyadej
The Great and Her Majesty Queen
Sirikit The Queen Mother.

The G2G technical support agreement
between Thailand and Denmark, and
Danish government Marketing granted
financial support 4.33 million KKroner.
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2505

2509

2514

1962

WS:UINAUIGOWS:USUBUNISIUAS
UK1)TIWaDQAYIABUKISIBUSUUIN
UWQS lla: AUIGOWS:INIWSIADSAN 9
IKvUs:INAIQUUISANSYITAWISY
Tauuna:Auginousunisiagvlauw
Ing-1auunsa

His Majesty King Bhumibol Adulyadej
The Great and King Frederick IX of
Denmark presided over the official
opening ceremony of the dairy farm.
and the Thai-Danish Dairy Training
Center.

1966

SgunalauunsnldavyiBedusity
uISOuAaNTUNISWSDUIdUaUUaYU
2.87 aulnsiuasiNoaiuauuws:sis
Jeisau nazadwauws:nefuoigw
nsiagvlAuy

1971

Sgunalngsulounomswasulauu
na:gugidnausunisidsvlauu ng-
lauunsA SadviduavAnisdvIasy
AomslAuuikous:nAlng (@.a.a) dora
Ns:NSIVINUASIaaKnsad Ia:KuQ

Danish government granted 2.87 IKOUA 17 UnsiAugevnnUituSulAuy

million Kroner and sent technical
officers to bestow upon the royal
aspirations, and attention to dairy
farming.

KOG NUUAAUSTUUNSITOIURA
22 suo>1AU 2530

Thai governmet transferred Thai-
Danish Dairy Farming and training
center, to become a state enterprise,
under the Ministry of Agriculture and
Cooperatives namely, Dairy Farming
Promotion Organization of Thailand
(DPO)., and cabinet resolution on
December 22”d, has set the date of
January 17, 1987, as the National
Dairy Milk Day.
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[ i)

A WItUL
“lAunoBwws:ssnu”
| 2

[

invasnslauu
9I1BWWS:S15N1U
Rasvsield
2g10gvEiu

Dairy Farmer Royal
Granted Occupation
that Has Created
Sustainable Income.

History of Royal Granted
Dairy Farming Occupation.

Us:3amMaas yovavANSavIasy
aomislauuikous:nAlne(e.a.n.) 0
Yaisududnnisiadous:wiandy
glsulugovAugieu w.A. 2503 yov
WS:UTNaUIGOWS:USUBUNISIUAS
UKINDWaoQaglasuKISIBUSUUIN
UWas a: auidows:ulvIsasna
WS:USUS1BUUNOWS:USUS1ssutiwul
Kadv

Tunsvdunvaovws:ovATANSY
Js:uisuag tu UsinAiauuisn 1a:
WS:UINaUIGOWS:USUBUNISIUAS
UKIDWaoQasInsUKISIL USuUn
UWASNSVaUWS:AgIREIAUADNISANS
IE]EJ\)THUUUE)\)U'DIOUU.’ISﬂIUUE)EH\)
N A28WS:USBtYNCURNSYIAVIRUIN
oBwnnsiduvlAu: goelkudlngld
usinAoK1sIUsAU s1ANQNARDATUAT
ann\)a\)msﬂmnumsnsTnsJTouawwn
duaviazfukanikay deikqtiovsy
meaw|Uu00|suouua\mmusau
uamuammsmsma\ﬂmuus tKID
aovus:inARoUKUNGUKGLT Us.Tad
nuUNd ¥oUI0DSNDSA BIDIAULISA
RIBEIBIYTUNSNAAGNSUDVOVANS
DIKISIA:MSINBASIKVAKUS:5110
BoURUALIUSIUAUNSUUATAISKIND
Uw.A. 2498 - 2502 [advina3n Aulne
Tugsnlauuia:auuufudsuncudosnn
kavonnauluds:inAiauuasn Tul
W.A. 2502 ungyaulnadnasa Iavarh
TasvniswisulauuiazRugRnousy
msidsvlauululs:inAlnaiauada
ACUNSSUNISNNSAaNaNIVASINBAS
IQUUSN (Danish Agricultural Marketing
Board) lla:cioln UNSIAU W.A.2504 TAnu:
wmwmiymumsnTomﬂnmehsao
WuRTuNsSadowrSuTAULENEA lla:
AUGANDUSL tu SNINDUINIKAN YOKIQ
ds: USIUO\)D‘mIfJUKUIU‘IEDEJ\)'IUU
Ikavunazanana:liTnasnaana
NSVINWY

kavonuuldavunudeyoyinisik
ADIUSDOUTDEIYIKADNILIEINTS NS
1dgvlAuUS:KIVSIUIAIQUUISAAU
Sgunalng Ui 20 QanAU W.A. 2504

lagsgunalauuisnlavaassivusoy
IKdo91udu 4.33 aulasiuos (K§a
Us:neu 23.5 auuin Tuadedu) W
mluuTmsomquus :g:10a1 8 U nvd
KAV INAWS:UINANIADWS:USUBUNN
SIUASUKINDWaDQagIayuKISIY
USUUNOUWAS Na:aui§oWs:uvId
FSAA WS:USUSIBUUNN WS:USUSWsBUT
WUUKaow 1adotdads:nAlnendden
WS:UNNEUIGOWSIUSUBUNISIUAS
UKINDWaoQagiasuKkIsS1ys Usuuln
UWAsHia: auIGOWSHISIWSIaDSARA 9
IKvUs:INFAIaUUSNIdnsvUs:NouUWg
Wawsulauw nas AUgRNDUSUNIS
|aEJ\)TmuuTns—|oumsm ag¢1v10u
MuMSIdo3uA 16 UNSIAL 2505 FoUU
Ta3n0usuRTANUEATYEL

Tuus:3Gmaasyavmsiagolauy
TuuszinAlng veu: AsgulalauusnA
dvIBEIBIYBIAUUISALIANL
mwu|UuTUToua\>mS|aa\)Tnuuua\)
Us:inAlng s:k31w3un 12-24 UNsIAU
W.F.2505 lla:d v 1382810y u1SdU
digunis Tud w.r. 2509 wSaudu
aduayurou 2.87 aulpsiuas suillu
n1saauauavws:s1sUusIU lla:
Aauws:reluandwnsideviauy
doe Tull w.A. 2514 Sgunalneldsulou
fomswsulAuy Ia:AUgHNoUSUNS
1devlauu Tng-lauuisa Sadvidu
$Y3a1Kkiiv dvAans:nsovinuasiia:
drnsadiidodn “ovAnisaviasuionis
TauuiKous:inAlng” (ean) Téhunoiu
avoglaun160 nuudasnIw 1IN
UINIKEN FOKIOESUSIWodITUUNUIN
Tumsaviasunisideolauuia=wLN
gaaknssuuudalu downsguialng
SvldrkualiouR 17 unsiAw voonnU
iU “SUTAUIRDE” CNUGANUESTIUUCS
1023uUn 22 suAU 2530 lla:Gdgws:
339:90a1K:0810MUINYDOWS:UIN
auIGOWS:USUBUMSIUASUKINTWA
2QaYIABUKISIBUSULNOUWAS NNSLID
aafonisiauuTnedonalduludu
NAJSSY WS:DVAZVNSLIASUWS:STY
aurycy1dnsvidu “ws:dalKkons
Tauulng” dog
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History of Dairy Farming Promotion
Organization of Thailand (DPO) has been
started by the royal trip of His Majesty
King Bhumibol Adulyadej The Great
and Her Majesty Queen Sirikit The Queen
Mother, in Europe during September
1960.

At that time, while staying in Denmark,
His Majesty was very impressed with the
Danish dairy farming business, and with
the royal vision that dairy farming would
help Thai people get low price good
nutrition, and would help them settle
down with stable occupation.

And this became the starting point
of technical collaboration on dairy
farming business between government
of Thailand and government of Denmark.

A year earlier, Mr.Niels Gunnar
Sndergaard, Danish swine production
specialist at FAO (Food and Agricultural
Organization, United Nation), joined
forces with the Department of Livestock
Development, during the year 1955 -
1959. He noticed that, Thai people
didn’t know about dairy cows, and
they consumed only tiny amounts of
milk. After returning to Denmark in
1959, Mr.Sondergaard pursued the
idea of establishing a dairy farm,
and a dairy farming training center in
Thailand, to the Danish Agricultural
Marketing Board.

Later, in January 1961, Danish expert
team came to survey and search for
proper area to establish a demonstration
dairy farm, and training center. And
they found that Muak Lek District,
Saraburi Province was proper, because
of its magnificent valley, abundant clean
water resources, and not far from Banglok
market.

On October 20™, 1961, the technical
support agreement was signed between

government of Thailand and government
of Denmark. The Danish Agricultural
Marketing Board subsidized 4.33 million
Kroner (orapproximately 23.5 million
Baht at that time) for project operation
during 8 years, which was bestowed upon
the royal aspirations, and attention to
dairy farming.

After returning to Thailand of His
Majesty, on January 16, 1962, His
Majesty King Bhumibol Adulyadej
The Great and King Frederick IX of
Denmark presided over the official
opening ceremony of the dairy farm.
and the Thai-Danish Dairy Training
Center, and this day was the most
important day of dairy farming history
in Thailand.

In 1971, Thai government has
transferred Thai-Danish Dairy Farming
and training center, to become a state
enterprise, under the Ministry of
Agriculture and Cooperatives namely,
Dairy Farming Promotion Organization
of Thailand (DPO). Located at 160
Mittraphab Road, Muak Lek District.
Saraburi Province.

Since then DPO has played major
roles in promoting dairy farming, and
developing dairy industry. Besides,
Thai government respectively has set
the date of January 17t of every year,
as the National Dairy Milk Day. With
His Majesty King Bhumibol Adulyadej
The Great’s royal delicaiton with dairy
farming for decades, so that His Majesty
was also known as “Father of Thai Dairy
Farming”.
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. MOVING FORWARD TO
~ THE 60™ ANNIVERSARY
YEARS OF DPO
“SUSTAIN, PRESERVE,
CONTINUE” ROYAL
GRANTED DAIRY
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WvdnAassui 6 o.4.A.
“duanu Snun coyoaqQ”
TAuuoBWWS:S1NU

Moving Forward to The 6th
Decade of DPO “Sustain-
Preserve-Continue” Royal
Granted Dairy Farming
Occupation

ovAMsavIasSuADNSIAUUIKDUS:INA
Tne (0.d.A.) YoUugdiUKUIENISWAIUA
godu (Sustainable Development Goals
:SDGs) Tagupuasgvdaitiovurudu
NADSSUUUIGRURDALIUUW.A. 2505 llaziWo
Fuatuws:s1sUlisTUYDOVWS:UINEUIAD
WS:USUBUNISIUAS UKINDIwaoqagiay
UKISIUSUUNOUWNQAS IWWS:S1IEN1UDIBW
nsidevlauulRAuwandnssioine TRen
s:quandwnisiagvlauuiduandwidnou
JuAv godiu wSauAuUaulnKanUssayn
IASUZAOWDIWEVYDVWS:DVANIUUTSTU
NISURUALIUADUANUNISIEQVADIUSU
NasoudodvAUIA:EvINAdoUAIUNSOU
msdduviuna:gnsAaasovdns Meld
Kanns “3 Kov 2 1IBauly” Idiolvens:du
TKordwnisidevlauuiBuandwidndiu
GuAvgvdu dold

KanUsSutyIASUIND
walwgvna:gnsmaas
DVANSASOUAAUKANNIS
“3 Kov - 2 Iouly”

Avkuadthluglugovuav
B30,IASEYND, doAUFLIDA3DU,
JaJussSu, aMwina&aou,
ADIUEUQa, WSoUSUNIS
1Jaguidav, ANuuAL
lla:AdUgvLEU

DPO has continuously focused on
proceeding Sustainable Development Goals
(SDGs) for decapdes since founded in 1962.
More over, DPO has followed the royal
aspiration of His Majesty King Bhumibol
Adulyadej The Great, who has granted
dairy farming occupation to Thai people,
and has leveraged it to be stable and
sustain occupation. And DPO has adhered
Philosophy of Sufficiency Economy for
proceeding operation together with social
and environment responsibility and aligned
with framework and organization strategy,
under “3 Principles & 2 Key Values” to
leverage dairy farming occupation to be
stable and sustain occupation, as follows ;

e ————

Didouly

ADWS+ATUSSSU

3 KOV
3 PRINCIPLES
u

A>IUWaUS:UU

(Moderation)
yvAuUs:leyiiwodviasuy
Fuarumsidevinuuondw
ws:s1sMulRiinowuuAL
na:gvdu - Focus on benefit
return to promote and inherit
dairy farming royal granted
occupation to be stable and
sustain proceeding Sustain.

n0AUAU

(Prudence)
ousHTUWaAUIFED / 10380
nuomvotoviiu / assvaauANUIAED
928101S:UU « Focus on risk result
assessment / risk preventio

prepareness / risk systematic
evaluation.

A WDIKQWa
(Reasonableness)
UolnaavANUSUNQuDUCD
Widoulddouidennihe
« Focus on responsibilities
to stakeholders.

2 ouly
2 KEY VALUES

A3
(Knowledge)

oweuunuasnsikis:uums
Yamswisupnddduwawaagoeaunu
anav - Focus on dairy farming
knowledge providing to farmers,
to increase production with
lower cost.

Lj\)V\TCUU'IInuosnSTKIfJu
Smart Farmer lla:@21INUIIKUNY
TRiJuSmart Agent alugnsAaas
Thailand 4.0 < Focus on develop
farmers to be Smart Farmer, and
distributers to be Smart Agent,
under Thailand 4.0 Strategy.

ATUSSSU
(Virtues)

Joautuavnisadgnly
TUsvlaiia:naavanusuRasaucio
Rodoulddouidedosrkansssuniuia
*Focus on transparency and
responsibility to stakeholders,
under corporate good governance.
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IWudaKkno 5U
(W.F.2560 — 2565)
(&WKsSuU 2564)

IhKugnsauduvu
NaoanADVAUNNUIEKAD
Yov o.d.A.

Operation Goal aligned
with State Enterprise

Plan of DPO

KUNYIKQ / Note :

1.3uuinuasnsinuuyov 2.d.A
DAIRY FARMERS NUMBER OF DPO

2.A:nuuds:iduna Core Business
Enable sy Handicap

CORE BUSINESS ENABLE ASSESSMENT
SCORE, INCLUDE HANDICAP

5 Years Plan of State
Enterprise (2017-2022)
(For 2021)

Avicl w.A. 2562 o.a.A.jodMsiurth
TugaanknssulauuineRdAUSURBDUCD
FoaunazasivanutuAviusIBWNISIZL
Tauuagvgvdulunisdarnudankio 5 U
IDUNWUSaNKADUS:UURYBW.A.2560-2565
dKSUU 2564 llazynsAnaas o.a.n. s:8: 20 U
W.F1.2561-2580

o.a.a. Tavarhiwudankio TagAdy
fivns3iAsi:Kdoyanvdodsniglunas
AguUdN NNSIIASIKYOEIKNSSUUL NS
SiAs1kAhuMsaviasulAul 1a:n1sd1AsK
Wans:nNUINNISITNGUsS:s1AUIASUTND
21Bau (AEC) fusUnuuizosnuovlugno
KUnogvalllaus sounvAdIUEDaAEDY
AUs:uUUS:IDUAUNIWSTIEKAD (State
Enterprise Performance Appraisal : SEPA)
Won1sIUagunlavyovanidonisaino
neluna:niguonavAns Tudoayuulae
fkualkNsUSuUSONS:UdUNISYarlinu
TK10us:uuRIBuduiduaau na:gdviasulk
yraINsYoL 0.a.A. 1ITWTdousoulunis
JAMIINUWIUIVIUAIIUSUNQBDUCD
F0AUIIA:FVINAEDUYDVOVANSUWUSHD
drunisaviasunisiagvlaunikiduodw
ininuasnsingagviuAvia:gvEu aasa
sufivgdidoulddouidevovovrns

Since 2019, DPO has led to be leader
of Thai dairy industry with social responsibility,
and has built stable and sustain dairy
occupation, in 5 Years Plan of State Enterprise
(2017-2022), for the fiscal year of 2021,
and 20 Years Strategic Plan for the fiscal
years (2018- 2037) of DPO.

DPO has proceeded State Enterprise
Plan, with data analytics both internal
and external factors, industrial analytics,
dairy farming supporting analytics,
continuously forward lookinig about ASEAN
Economics Community (AEC) effect, that
has been aligned with State Enterprise
Performance Appraisal (SEPA) assessment
system, to serve changes both internal
and external organization context nowadays.
The plan implementation starts with 1) to
make systematic plan process improvement,
2) to encourage DPO’s team to participate
with Corporate Social and Environment
Responsibility Plan of organization, 3) to
response to DPO’s mission that supports
to dairy farming as stable and sustain
occupation included stakeholders of DPO.

1UKU1Y U2564 U2564-2565 U2565-2570
GOAL 2021 2021-2022 2022-2027
Jwduinsasnsku
Ingun Smart Farmer / 1,150 518 (24%) 2,000 518 (42%) 4,657 518 (100%)
NUMBER OF QUALIFIES 1,150 PERSON (24%) 2,000 PERSON (42%) 4,657 PERSON (100%)
DAIRY FARMERS AS
SMART FARMER
Tasunissusov
gggﬁg‘;[‘)mna / 3Tsoou 41svvu nalsoou
INTERNATIONAL 3 FACTORIES 4 FACTORIES ALL FACTORIES
STANDARD
S:QU Top of Mind

P 25% BRAND 25% BRAND 25% BRAND
Brand / TOP OF PERCEIVED
MIND BRAND LEVEL PERCEIVED PERCEIVED

534 awuunn 560 auuin 684 auun

EBITDA

534 MILLION BAHT

560 MILLION BAHT

684 MILLION BAHT

QVANSAUSSOU:ZVAD
stuuUs:iijuwa / CORE
BUSINESS ENABLER

Titiosnin 3.45
NO LESS THAN 3.45

Tutiosn31 3.60
NO LESS THAN 3.60

Tudiosn3n 4.00
NO LESS THAN 4.00
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| | |
auus:lgsiaaulong Benefit Integration to
r!nn:nuﬁ'\ma Response All Challenges

a.d.n. Juduindauluanumu:uovnis
as:KUNBLMSWAARIAUNASTNUOEKNSSU
Tus:auannana:dudasnudvnadouidu
IThKUNgMSWAUUNRELEU asvudvauandw
msiagulauy @$10ANUTUALAIUDIKIS
duiasulunisiSeus NISINUANYNIWYDD
wUNLIU INYASNSEUBU llazdknsaisouiu
gns:auIAsygNvUavRDdsuldide kiAW
undowonnauoviiaddsugounionals:lesd
MVIFSUINPINGU IWDIEBUEvAUSOUDTD
AuIASoty Ila:dviasuMsiaulavovinuasns
aknsad yusuiolRUs:ssudnouibuagd
dudviasuldnswensogous:kgalia:AuF
aawans:nudadvidadaualtuayunisidu
IASUYAYEITYD In1swaana:usinanidu
gasAudvInadauhRgoduminmstungms
Upuavmuagoidususssy Louuasivnony
Junvia:goduvovardwnisiagolauuin
invasnsinglkiAuIdUIGvaang1ANY
1gundviusud Ing-lauuisa ADUAAUNTS
wauunwaanturifki nsasonuuyudiRidu
JoonBw dogkansssunfualia:kanusseyn
IFASUTNOWDIWED

DPO has driven organization with concerns
about international industrial standard of
production, eco-friendly, Sustainable Development
Goals (SDGs) proceeding, building “dairy
farming occupation society’ and food security,
learing promotion, performance enhancement
of staff, farmers, communities, co-operatives
to collaborate and strengthen stakeholders’
economic to be self-reliant. Moreover, such
collaborated driven of DPO is the objectives
to get more economic benefits, to promote
network collaboration and well-being growth
among farmers, co-operatives, communities,
to promote worth and save energy utilization
and to reduce effect with environment, to
enhance green economy with eco-friendly,
sustainable production and consumption,
that has been clearly implemented, and to
strengthen stable and sustain dairy farming
occupation, and to emphasize strength of
Thai-Denmark branding together with new
product development, and to “turn pro”
to human resource with good governance
and Philosophy of Sufficiency Economy.
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R

uvg “60 U o.4.n."
“duaiu-sSnun-cogoq”
TAaunoIBWWS:S1BNU

WNsANs152565f010udnuoudn
dAtydvuovovAnIsavIasuAvnsiAuL
nkvUs:inAlng(.d.n.)10ovo1N10ud1s:
AsUsoU“60U a.a.A."Ia:10ulRe.a.A.avItN
Ussa“gnsAaasSulIKoy18” N315:K310
msiaUMYaLNEAGANUIMMECNY) AIRaZU
3V 0.a.a.Ald1038uNsIa:dTUNNSIND
103guANUWSDUAUEDVNSADE ATy TUT
2565

ADIUATNY

1) 3nnalA3a-19 : AWANEKANA
ifalut 2563 na:10 uUodeIsvARTKIAQ
“aasusu”lukaretalagiawrznsanailk
ssAvdvqdndunisidawunaauly
awnsaidumvlluikignuld dowans:nu
TusvnvAvssavAUanTadaand Msou
rovIRgdYa1 aaoadUIATIAIaWANSSY
voVWUSINABY 0.d.A. AINBYAUADIY
Anedisunudaenisisuiasnisatuay
aunlgogvIduduaaoans:uounisy
AtuAN Auiidduthivdansdwsounousu
nagnsdlgnisninaaranuiwaawasu
3-nouiOSsIWoaauldNgAWIVEBUIUaY
AIfaduaasaounsHovIRYIIBLINBASYDY
o.a.A.Aldunassu SHA duiduunassu
nvduguaUNIERAMSHoVIREIIKLUS:INF
Tne Us:mATdTugovdngalada-19081vls
fanuanunisaitfgvavkinadugalila
na:glon1anduuinwss:unaldaasanan
AdAtyIABURD:WaaTKTSTATUT 2564 0u
awisagugvnisiwss:unaldosvkéaly
WAQIWYLWONUAIIWADVNISKSD (AT
10uus:1Guinalangvaulo

2) JoanaviuanisAIas (Free Trade
Area : FTA) : 1 FTA 2:508ugn891uqaNQ
TkAugaanknssuuwwovine Tagiawr:luaaia
ogyuilyarIn1sdvoanyoviasuia
1/2563 Us:untu 5,592 d1uuin IWUZuN
$ovidednuvovUnou 13% id  FTAAdioitu
AdIUNIN1ga Dy ItovoInus:inga
Tne 9:dovaaniBauAluuiaznaanturiuy
TRiduaugnuooalasidgna:uognaudiul
2564 lla: 2568 MNIGUATNYTLIEUNIASNNS
TAoanmBia:unasnisundovwiAy IWalk
duAminuasidnausaulkosouRvLAANIS
waanagaanknssulauuyovlngbinaiusu
@ uruzfooalasidgnaztognaudldaa

n1gauAnnsienisikaulneikdoque
13avid Jun 1unsiAU 2558 AvUU 2.a.A.

o =

JoimsivehAtYNR:oVENS:AUQAEKNSSL
uu@viddudt navdy Uangdniwewauun
ANYNIWATUNTWNISWAQUUIIAzNAANTUTT
uuvavinglkauisandvduldluaaiaciv
Us:inAiwa dUs:Tostionn FTA

nnsvonnefu

91NA2IWAINIEAYNETD llazAdU
AMeduqhonvguaduluounna o.a.a.ld
UsunagnsovAnsiiioas1vAundvinsy
nnglulRaiuisaldukuigons: “600
2.d.A.” la:IWalKUSSa “gnsAEQSULIKY
318" [dagvduAvia: o “Fuaiu Snud
dogaa” Tauuadwws:srsnulRoglu
doaulngaasalufudacdivgaod

1) nasUsuauiovonfuns:uounis
YU (In Process)

« MsuUsuIvasuns:udunIsivUIa:
TAsvasIvovANSIWOAIIUIKUEUAU
A WIVaguIlavAinaduagvsialsd
A2gNISYENEKUDYLIUCTLY DA

« dOUvUARIAYITOVAUNISWCULNIWD
AWEVEU (Sustainable Development)
duildunisiaavAdiusuRasauda “WAU
ovAns-lan” (People-Profit-Planet) alu
NSOUUDVKANUSEYIIASUINDWDIWYY,
NISWQUUNIWDAIUEVEUYDVIVANIS
drUs:1a (SDGs),UNasTu ISO 26000

« douviudadnaimonisufsUovAns
gadna

« douvudiAs1KANWIFEVIRSUTD
AuAWIUEBUNUAYAIYLY SOUAVAIIY
iWagunlaveagvnliaaaa 1su Ta3a-19

e douviundUANNISgrYIde(Waste)
IWon1sAUALAUNUAaDARUIIEAVAIIY
SURQBDUGDELINAdDN,NISINSYUWSDOU
ynaInNsIRIAWIBYIBIYAIUEI09,N1S
asvnisidousouduidunisivdoukiv
vovmsriAuqanonsna

- mMsdtuviunieldnsauuiasyu
281VIASVASAFVNININUNTUIASTIU
Akualusio:10uuiassnu 1SO 26000,
SCGs duldunsauniswauIWoAI I
guduyovovAMSakUs:x1¥a, Enablers
8 d1uyoL ans. (SE-AM TRIS) Bvus:nou

drgnisiiduqQuanonisia na:nsih
DVANS, N1SOWIWUIBVNAENS, NISUSKIS
A2WIEELIA:N1SA2UAUNIETU, NS
1dugnAn, nsyviduddoulddouids,
nswauninalulagadsna, n1suskisnu
yuug, N1SYANISADINS N1SVYANIS
udanssu a:n1sasIvdouniefuwsou
nobiUKkuIgUs:ITUNaaws (Outcome)
AUA2IASUIADEVAUIAIUSSSUFUNIW
Fonoadou

* NM1saandwWdnyidgna:godinudAa
IAsygAPKyUISBULfETuntougua o1n
TasvniskavAdeantnaavuuldiasun
wWauns:usuNsIiatnauu Bidukavan
TRAulsvRsudvY

e NIsaduayu n1sauduvIuIBuds)
n1s nisatenaainalulagiiowasunda
AWaIIsadugaaiknssulAuLiRAU
Invasnsia:aknsaifRauisndidunis
nivssavla:ngvaulaannviduiaisw
A wwsaufunsaifius:inAlngdovaa
ABaUATUL Na:waanturiuulRidugug
Auooalasidgia:iodnaudiul 2564 a:
2568 G2gNISWAUIUIWAAATUTIAvOINUL
1n@0100% llazo1nnslddanauduus:nou
WolKAdUKanKawuINdu aziwo
sovsuUsUNuUNUDAUINBASNSAIWUTU
Tuaunna

« MSIAZYUNNSIAAD “aNSSSUNAUIE”
wWodviasulkunainsidddousouundov
waus:lgsuna:asivgiAunulkovAns
UsiAoandaulnnsnnsvivateluna:
Aeuan WarkiNAIEsUasvANTE L na:
JQUUSSSUOVANSATUALUSSSU DSUSSSU
na:waidunalnkdvlunisdiGuviuagv
UsvlaibusssulovAunisnosanassusu
TuavAnslagauIBnaniIvuIDINNISIdDN
AvnKUdEL UV TUDVANS IWrin
KthAdoansviudiusssuniuna SuWvdoya
Jryka Joraualiu: naza:risundIuAQIRUYOD
wunvIuWIuant4 TUgousSKIsIioasv
sssurfiunaluovAns

2) N1sUSUQUIDYIINKALNS:UDUNIS
YU (After Process)

« MsasviadgsniwdiusiAtiiuy
aulaslgdoyana:nalnaaiafunisoonmu
N1SdvIasy la:NISWaa

o NSUDVKIWUSTQSITVYNSANEQS
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IWoasvAWITUITVGDD1BWNISIAED
TauuTRinaAWELEU nazidunisdviasuy
nisidsvlauuius:auwnsulauw, aknsad
Tauw, Augsousouthuuau TasAxwsoulo
Auwaurlugaoiudusoludiuniswaa
dhuuagobus:ansmwiiiaUs:Testigoaa
ininvasnswiasolauy

« mMsldnagngnivnisaalaivioIwu
JanA1yavduAla:wauIgavn1vniIsva
$kueTRuINdu Nslsnagnsaviasulk
AulngusTnAULUINTU NSYENETIUSTY
TaTkuqaaaasuasivadwdamulunis
AKuaKanINauri/U2NIL NIsIENUYF
ANSANTUSSAD 99NDINNNSANTUVIUIBY
FoAu KEovrumuulguguovssuna

.« AnunToniawans:nuAnadunu
o.d.A.onn1sidaivanIsANIEs (FTA) lla:
n1sida AEC

« N1SYNS:AUSSADYDVOVANS GIY
NsUSKIsYaNIsToaoevyItyaana lia:
doginalulagsunuave Tagyoiduaou
duSovavnisdviasunonisiauuiazns
Wuduvovdslisdaus:ansniwlunas
duduviu nreldsssuriuiadiuddna
(Digital Governance)

A289NS:UdUNISASIVADILITVINSY
9nMeTunY In Process lla: After Process
Av:duindaulR“600 0.d.A."@W1snA1g
gNSA1EASUUIKVBIG3NAVATKUIA
“Fuanu $nuw dowoa” TauuanBws:swMu
Tagulu

years

since 1962

THAI-DENMARK DAIRY FARM
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Moving Forward to The 60th
Anniversary Years of DPO
“Sustain - Preserve - Continue”
Royal Granted Dairy Farming
Occupation

2022 would be the another important
year of DPO, due to the occasion of the
60 Years Anniversary, that DPO has set
target goals to achieve National Milk
Strategy. But during the strategic paces,
there were lots of happened challenging
context, that DPO has prepared and
operated for 2 major missions in 2022.

Challenging Context

1) COVID-19 Crisis: In 2020, COVID-19
is the major challenging factor that has
aroused disruption in several aspects,
in terms of businesses limitation that
cannot operate as usual, and people
cannot travel across domestic area or
regions, etc. Moreover, COVID-19 still has
widely negative effected to retail businesses,
logistics, airlines, tourism industry, and
even consumer’s behaviors and lifestyles.

This also effected inevitably to DPO,
but we coped such situation with 1)
stricted hygiene measures throughout value
chain process, upstream to dowmstream,
2) agility marketing strategic-driven through
e-commerce platform to serve new normal
changing 3) stricted agrotourism with “SHA
standard” or Amazing Thailand Safety and
Health Administration, the hygiene tourism
standard of Tourism Authority of Thailand
(TAT) that was announced during the
pandemic. However, this situation still not
come to the end, and have chance to
rehappen anytime. Moreover, COVID-19
vaccines, that will be produced in 2021,
whether they will inhibit the pandemic
or not, and whether they wil produce to
serve global market demand or not. And
this vaccine topics has been world interest.

2) Free Trade Area (FTA) : Even FTA
helps market expansion to Thai dairy
industries, especially in ASEAN market
with Q1/2020 export value about 5,592
milion Baht, up 13% YoY, but FTA itself
is also challenging factor. Due to Thailand
has to decrease milk and dairy products
imported tax from Australia and New
Zealand to be zero in 2021 and 2025
respectively. Actually, Thailand has used
Special Safeguard Measure (SSG) and
Tariff Rate Quota (TRQ) to protect sensitive
agricultural products, include dairy industries

and production sectors, to have enough
time for adaptation, while Australia and
New Zealand already decreased imported
tax to be zero with all products from
Thailand since January 1st, 2015.

So, DPO has mission to leverage dairy
industries performance throughout value
chain, upstream mainstream downstream,
and drives competitive Thai dairy product
quality in international markets upon
FTA.

Strength from Within

Due to such challenging context and
the others that would emerge in the future,
DPO has adapted organization strategies
to build “Strength from Within”,and to
lead to the occasion of 60" Anniversary
Years of DPO and National Milk strategy
achievement. Moreover, this strategic
adaptaion stiill adheres philosophy of
“Sustain Preserve Continue” Royal Granted
Dairy Farming Occupation to be in Thai
society on and on, in terms of several aspects
as follows;

1) In Process Self Adaptation

e Re-Structure Organization and
Rre-Process, to serve dynamic changing,
with department expansion, for example ;

o Department of Sustainable Development
(SD) : in charge of social and environment
responsibility about 3Ps : “People - Profit
- Planet” under framework of Sufficiency
Economy Philiosophy (SEP), Susainable
Development Goals (SDGs) of United Nations,
ISO 26000 Standard.

o Department of digital: to transform
organization to digital

o Department of risk analysis : to deal
and cope with challenging and emerged
challenging factors, for example, COVID-19

o Department of waste control: to deal
with cost control, environment responsibility,
re-skill DPO team for several competencies,
and build participation, which is one of
CG’s misson.

« Strictly Operation Align with Higher
Standards than Given Criteria Standards,
such as ISO 26000 Standard, SCGs, Enablers
8 of SEPO (State Enterprise Policy Office),
State Enterprise - Assesment Model of

Thai Rating and Information Services
(SE-AM TRIS), which is comprised of CG
and organization leading, strategic planning,
risk management, internal control, customer
driven and stakeholder driven, digital
technology development, human capital
management, knowledge and innovation
management, internal auditing, include
outcome assesment goals with economic,
social, culture, health and environment.

» Waste Reduction and Circular Economy
Implementation, such as Green Roof Project,
project of “used milk cartons upcycling”
to be ecoroofs, and provide to several
schools.

* Academic & Technology Transferred
Supporting, to leverage competitiveness
throughout dairy industry to dairy farmers,
co-operatives and response to raw milk
that would be increased in the future,
and develop variety dairy products with
raw milk 100% and other ingredients, if
Thailand has to decrease dairy products
imported tax from Australia and New
Zealand to be zero. in 2021 and 2025
respectively.

e Preparing for Establishment of
Corporate Governance Council, to leverage
participation of DPO team to protect
organization benefits, and build DPO’s
immunity to be free from intervention.
And this will build value, culture, moral
& ethics organization to DPO, and will
be one of the mechanics to anti-corruption
by election council members from
departments of DPO. This council still
build CG, by communicating about CG
aspects, listening to information, problems,
suggestions, and conveying team’s opinions
through council and management.

2) After Process Self Adaptation

« To Stabilize Raw Milk Pricing, by using
data and market mechanics to make
production and promotion plans.

« To Synergize with Strategic Alliances,
to leverage, strengthen, and sustain dairy
farming occupation in several levels,
such as dairy farming, milk collecting
cooperatives. The synergize also aims
to achieve effectively raw milk production,
and to optimize benefit for dairy farmers.

e To Launch Proactive Marketing
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Campaigns, to add valued with products,
develop more distribution channels,
to launch promotion strategies for
Thai people to consume more milk, to
clearify rules and directions setting, to
split “business financial account” from
“social financial account” or operations
which served to government policies.

e To Study Regioal Trade, in terms of
FTA's Opportunities & Effect with DPO,
and Asean Economic Community (AEC)
launching Effect.

e To Leverage DPQO’s Business, with
modern techmology to build smart data
management, to drive and support dairy
farming achievementm and to utilized
operation performance index under Digital
Governance concept.

Low Carrier Frequency

Animal Ident fication Tag

Weight 80 Kg

1342kHz May2,2020

Due to “Strength from Within” process,
both “In Process & After Process” Self
Adaptation, will drive DPO moving forward
to The 60t Anniversary Years, and leads
to National Milk Strategy, besides “Sustain
- Preserve - Continue” Royal Granted Dairy
Farming Occupation.



nisinuQuananisna (CG
Ha:aavAIINSUNQBDU
dodvAua:avndaasu

(CSR) ADWELEUYDYL o.4.A.
(Sustainability) =

/

CORPORATE GOVERNANC

& CORPORATE SOCIAL
AND ENVIRONI
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n1sinuQuanonsna (CG)
la: 1aavAUSUNQBDU
doadvauna:avidadou (CSR)
ADWELIUYDYL 2.4.A.
(Sustainability)

a.a.a.8auulunisdiduviufaiuisn
aswAnugvdulRinadwnisideviauy
2VANS WUNVIU lla:gnAI o.d.A. doid
duth dvudanei dos uleune 5 a.

a.1 1Ia3uAIUAUWUSS:KIVINBASNS
aKknsainu o.a.A.IkgvEU

a.2 auuayunasringsionuulusvola
10usssuauIUKUY

d.3 asvgaaiknssunssufiduian
AvluduAUNIW Ia:Ad IUUaaafeNIY
duanBroundgiazavinadou

a.4 dviasununiwnisniiviuna:
AUNWEIAUAAINSNNS:AU

a.5 gmisfus:lasionnswensuov
9.a.A.Woda$1vALLUAY LAY go8dulk
AudvAuna:us:inAfufga WalKinanIs
wauunsounuagivgvdu lagnvkualda
21NNISUIKANUSEYIIASUTADWDIWEYD
1JunuanIvluNISWAUUNIIa:USKISYaN1S
Snnvgvldas:kundvaisduduviuaiy
KaNsSsSUIAUNa NSUSKISADWIAEY lla:
nsigouleviu

vru:A 9.a.A. DIThKugNISWauLNgvdu
]

1.a$vAnugvdulRinondwnisiagn
TAuudogn1suNs:AUATINIWEI AUV
InvasnsIasvlauuTRaduagvdalton
aswiadesmwiknuaanaluuauiasuasv
danduanuIsTuNSIivTU SOUALWAUUN
la:dviasumsiagvlnuuogvbus:ansniw
nasldurassu

2.a5vAwgvdulRinovAnS/wWUnvU
ovANSTU:MYMSIBURALUAVELELZDIFD
dwunviuidnugAIUEISOTATUNIW
n1siIvIu lazAtunIw3dafdaasasu
asassAnuAdaidoulddouids doau
na:dvinadou

3.msastvAugvdulkingnAinis

rinssAonuulusvlaidusssuauitnkung
la:213widA>uluAL

Corporate Governance

& Corporate Social and
Environment Responsibility
(CG & CSR) and Sustainable
of DPO

DPO has adhered to build sustainably
for dairy farming occupation, organization,
staff and customers all value chain, upstream
to downstream, with 5S policy, as follows

+ S1 to promote sustainable relationship
between farmers, agricultural co-operatives
and DPO

» S2 to support transparent and fair
practices in line with business goals.

+ S3 to develop the industry of excellence
in quality, occupational safety and health,
and environment.

+ S4 to promote quality of working
life and happy work place at all levels.

+ S5 to utilize the resources of DPO for
stability, prosperity, and sustainability
for the society and finally our country.

While DPO has Sustainable Development
Goals (SDGs) as follows;

1.To build sustain dairy farming
occupation by continuously leveraging
dairy farmers’ better quality of life, and
by building stable raw milk market,
promoting competitive advantage, include
developing standardized dairy farming
occupation with performance.

2.To build financial sustain and good
reputation for organization, knowledge
and capability sustain include quality
work and life for all levels of staff, and to
create value for stakeholders,society and
environment.

3. To build sustain for customers and
transparency business proceeding fair
practices in line with business goals and
stable occupation.
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CG AUNISUSKIS lasonissnuu Shwhsu Atusssw
dansovAnsna nazanuiusola

CG & Corporate Good DPO Love Milk, Love Farm Project
Governance “Good Governance Council”

2.a.n. Galulukanatusssuna:auiusola
aswnssusiia:doansnisufUavIuEDIaSY
misidgvlAuy Mswaa Msadvuounaasiauri

nigiidouldauidennndudornfkinananisus:isu
Atusssuna:AWIUsLlafuniscidiuougo
KUDgvIumASyY (Integrity & Transparency
Assessment:[TA) goduagnvdoitioonni
Tutlouus:uneu 2564 0.8.0.1696.17 Axiiuu
na:lasusvdaus:maAingsaau dKSUKLDEYIU
AWaAILUS:AU AA INADKUQ
8,300 KUDYVUYDLSY

DPO has adhered on ethics, transparency,
perception building and operating
communication about dairy farming
promotion, products production to all group
of stalkeholders. All of this drove DPO
to get yearly continuous higher score of
assessment about Integrity & Transparency
Assessment (ITA). And for the fiscal year of 2021,
DPO got 96.17 points, AA Level, and was granted
certificate for “Organization with AA Level Score”
from total 8,300 public sector’s organizaions.
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msus:luAtusssullazAd Y
1Usvla funisduduvau
yoavKUZ8LIUNASTUS:IU
W.F. 2564

oVANIsdvIasuUAYNISTAULIKY
Us:mnTnsJ (0.d.n.) Uwan:zliuun1sus:1ou
Atusssw la:AulUsvlalunsdtuviu
YovKU2gvVIUNIASTUS:9UvUUS: U
W.A.2564 9gh 96.17 AzllUUBoaUINEUT
n1sUs:iu donaiddaoglus:au AA Tag
dsheaz:iduanan:iuunisus:idungnidu
sheduiavd

Dairy Farming Promotion Organization
of Thailand (DPO)’s annual Integrity and
Transparency Assessment for State Enterprise
Performance 2021’s score is 96.17 which is
in AA level, as mentioned in assessment detail
by criteria, as follow;

-

Integrity and Transparency
Assessment (ITA) in State
Enterprise Performance 2021

aul s195205U AzllUU  IneuriAziuu
ORDER INDEX LIST SCORE LEVEL
msilaingdoya 100.00 AA
* INFORMATION
DISCLOSURE
msUaviunisnosa 100.00 AA
° CORRUPTED PREVENTION
DISCLOSURE
msUFUEKINA 96.63 AA
° OPERATION
AtUNWANSANTULIU 94.22 A
° OPERATION QUALITY
nsusuusvmisriou 94.00 A
* FUNCTIONAL IMPROVEMENT
Us:ansnwnisdoans 93.06 A
* COMMUNICATION PERFORMANCE
misinludayrkimisnosa 92.77 A
° CORRUPTION SOLUTION
nsfdvuus:uneu 92.62 A
* BUDGET UTILIZATION
msiEsue 92.59 A

® AUTHORITYE

nslEnswaauvovsisnis
* UTILIZATION OF GOVERNMENT ASSET

I
i

.j..;i...........
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u
anFﬁaC‘ISﬂ'ISUﬂUCI\TIU
CG/CSRU 2560-2564
o Sl
alKsuuU 2564 o.4.A.
S S - -l
sSnuy snmhsuT duau N . s
2 ) . % %
Snun dagoa lauu auun nalvun Jaigun
- UPSTREAM UPSTREAM DOWNSTREAM
INVWWS:SIBNIU
2017-2021 CG/CSR gnsAaash 1 gnsAaash 2 gnsAaash 3 gnsAaash 4 gnsAmaash 5
Operation Strategy, CG AuInvasns CG AUMSUSK)S CG rulsvvu CG fiuanA CG AuUSBEY
for 2020 DPO “Love © STRATEGY 1 Jan1savAnsna o STRATEGY 3 « STRATEGY 4 IFASUTNOWOIWED
. o CG;/)I\IR.I-IGEDRASIRY o STRATEGY 2 CG WITH DAIRY CG WITH @IU'\KU'_‘IE}
Milk, Love Farm CG WITH CORPERATE FACTORIES CUSTOMERS AsWauunRgvEu
Project, “Sustain, GCMERESHCE o STRATEGY 5
Preserve, Continue SUCFGFI‘(IZVIESCY
Royal” Granted Dairy ECONOMY
i i PHILIOSOPHY
Farming Occupation SO
DEVELOPMENT
Tasvnisauenseaaas CG 1._Tn5\3n'_1$|nyosns 2.TAsvmis IT 4.J'nsnn1]§|aao 5.Jasvn1s ECO 6. Tﬂsumf\
CG Strateaqi P‘ act soursauWaIUN o GOVERNANCE a:Rouvnlsvoiu MILKLAND 9 Us:1Dunsid
rategic Frojects * CO-THINKING, (ITG()II'ITG();g\I;STE(?I'NCE * FACTORY * ECO MILKLAND nswenns
A HEARING PROJECT PROJECT 9 322233:85
BETWEEN DAIRY - .
FARMERS & § TﬂSDm_SUSif'lS WORTH UTILIZED
PROJECT dan1sovAns Gog ASSESSMENT
7 KanAsaWIuU PROJECT
u1asTU ISO
26000
150 26000
STANDARD
ORGANIZATION
MANAGEMENT
. 3 %
duun nalvul Jargun
| 2 UPSTREAM UPSTREAM DOWNSTREAM
TFIS\)ﬂ'ISCI'\UE!nSﬁ'IaCIS CSR "
CSR Strategic Projects gnsAmaasi 1 gnsmaasi 2 gnsmMaasis  gnsmaasi 4 gnsAmaasi 5
CSR AuInwasns CSR fiuTsoou CSR fiuanAn CSR Aluudanssy CSR fluUSstY1
/aKnsad * STRATEGY 2 /6M * STRATEGY 1 IASUTADWaIWYY
« STRATEGY 1 CSR WITH « STRATEGY3 CSR WITH il
CSR WITH DAIRY FACTORIES CSRWITH INNOVATION wgﬂl’;:’,lf’,:}\"fgu
FARMERS & CUSTOMERS « STRATEGY
CO-OPERATIVES PARTNE‘RS LM
Tasvnisgns:au TAsvnisgns:au Tasonisagoms Tasvnis sggglﬁgasv
WASUWIRED na: umsg'\ufsm’nu Wasundaviwo Circular PHILIOSOPHY
dogaanisasiv Aaudvinadou dviasunisduuy Economy TO SUSTAINABLE
whsuingoung aUKanuIasIu nassSnavnaw * CIRCULAR DEVELOPMENT
v « CHANGE AGENT ECONOMY
* BUDDY FARM ana (CSR-DIW) BUILDING TO PROJECT
ENHANCEMENT « FACTORY T
PROJECT AND ENVIRONMENT PROMOTE MILK ASYNISAS
INTEGRATED CSR-DIW Cog‘f*lé"A"l'_’TTF'iON rioviRgdgvEiu
FARM NETWORK STANDARD CONCIOUS * SUSTAINABLE
BUILDING ENHANCEMENT PROJECT TOURISM PROJECT
PROJECT PROJECT
TAsvniswauun TAsvnsasao Tason1s TAsvns IT Tasvnissoulo
axnsailauuilu Susovaknsai / wasudunsg GOVERNANCE Ua\m_ufn:m-19
aknsaiduiuu Augsuuy gwaanoun (ITG) na:uazoov
« DAIRY FARMING du1asgu 2asnain na: oIT PM 2.5
COOPERATIVE * STANDARD wsidgu GOVERNANCE * PARTICIPATION
DEVELOPMENT TO CERTIFIED « ORGANIC (ITG) PROJECT OF COVID-19
BE PROTOTYPE COOPERATIVE/ FARMING TO &PM 2.5
COOPERATIVE MILK COLLECTION ORGANIC PREVENTION
PROJECT PROJECT
CENTER PROJECT PRODUCTS &
- PREMIUM
Tasvnisinuasns TasvnsAnun PRODUCTS
Uoo1dwia: wavviunainu PROJECT
undviasuy (SOLAR CELL)
Joo1Bw (DAIRY *STUDY PROJECT
OF RENEWAL
ACADEMY) ENERGY
« DAIRY ACADEMY (SOLAR CELL)
PROJECT TO BUILD
PROFESSIONAL
DAIRY FARMERS &
PROFESSIONAL
EXTENSIONS
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Factory

TRIPLECG

FROMCG-TOCG-BY CG

InuQasns
Dairy Farmers

$2VNIVIAIKUNY
Distribution Channel

whsulauu
Dairy Farming

NN\ 224
AoKkaja: Sty WuslnA
From Community Grass To Consumer Glass



40 avAmsdviasuAomslauuikous:nAlne (0.d.n.)
DAIRY FARMING PROMOTION ORGANIZATION OF THAILAND (DPO) n

by
8 au
8 Enablers
[
1.msruquafon1sha
na:n1sunovANS
Good Governance and
Organization Leading
2.A1SOVIWUIBYNAYNS
Strategic Planning
3.MSUSKISADWIAYD
na: msAduAUAEu
Risk Management and
Internal Controlling
4.joidugiidoulddoudenazanAn
Stakeholders and Customer Focus
5.nmswasuninalulagadsda
Digital Technology Development
6.N1SUSKISNUUUUE
Human Resource Management
7.msdan1sAdILSNIazuUIONSSY
Knowledge and Innovation
Management
8.n1sasavaoumelu
Internal Auditing

ISO 26000

1. msrAuguafonsia
Good Governance

2. MSIANSWANSUYUBU (VIUDID
AUWNS, ADIWINIRYUAU)
Human Right Respect
(Handicapped Hiring, Equality)

3. nmsUQUGAaIUNSLYYIU (@3aGn1s
WUNLIU/NNKUISISOLIU
A wVlasanulunisritou)
Workforce Operation (Staff Welfare/
Labour Law/Workplace Security)

4.msmniuqQuarsovavinadosu
(ndovuuslsina/vaurvaduds)
Environment Supervision (Recycle
Milk Carton/Sewage Treatment Pond)

5. mMsufuavuagvIlusssu
Fairness Operation

6. AWSUNQuDUdaRUSINA (Wasun
waanwuri/msikusnis)
Consumer Responsibility (Product
Development /Service)

7. msdddusounazniswaunsusu
Participation and Communities
Development)
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Us:mAulsuiediunisiaan
A WSUNQUDUGDELA lla:
avinadau (CSR) INawuu
daowgvdiuyovovAnis
dviasunonisiAuuiKky

Us:inAlng (0.d.n.)

a\)ﬁmséma§uﬁomsfnuuuK'\)LJs inAlng
(9.d.R) aouumsuao\)nmusu NayouCdo
JoAu nazna:avidaaauniiadunviu
nS:UDUMSIiaNONSSUIESUES LA (Corporate
Social Responsibly: CSRin process & CSR after
process) IRBUIMAUKANASENNAANUILDNTYD
IS0 26000 na:uuaaiudaanavianiKo
aKus:157a (UN Global Compact) IWoriolk
IAAMSWULNASLEUMUIhKLNE Sustainable
Development Goals (SDGs) S0rKUAIRAUSKS
ll3WUNLNU 9.8.A. NNAUEaTioitulludMYURUG
na:iuWugUEhATYTUMSAITUUUMSTD
UUWUZNUYVIASUTRDWOIWEY Tagasions
Jdousouvoviidoulddouidunieluna:
MeusNEYANSdoaAdOVAUUTIUNBULIKD
sdla:Amudey “Shuy Snwhsy duanu S
dogoa lnuuoBwws:ssnu” Ia:s1evu
WanMsANITULIUADEUNASTIU GRI Standard
aod

1.n1sﬁ1ﬁuq||aﬁon1sﬁ6 (Good Governance)
logdutufvMsiia:WaIUSSivagvgndon
MUNAKLNY Us:nouiomsdgnudodas
aosadednumsnosanassUsU la=msfikauuu
nnsuiluu a.a.A. diduvuaenvlusolaitaine
asovaouldiia:uguaciuunassunsiinu
Quandia:kanUusseyiAsugiowaiievloy
FdvfvusdusuRosnaduniusnAsGyusu
lia:dvAy WUNLIUAM NAN AIIIDNIVANSA
MK KUoevuNASY lasddoulddouide
nngogvIbUSSSU dvIaSuNsIiuIuNIY
MSMogIVIFSKANIAEVNISWNYIANA:NIS
ditiufvnsfononalkinanaudangono
waus:lgul la:nisazidanswagaunivoUoyogn
soufivdviasSuANUSUNQsDUCDELALDEIV
godu

2. MSIMSWaNSUUUBU (Human Rights)
Tosas:kunfivANudAydonIsiAsSwans
uysesuvavynnannau laguuadonn
AuagvINIIAgL UshADInNsidonU)uad
dUuuayudoiasuansuuyYesU KENIAEYNS
ns:riAiJunisa:iiadnsuyuesu

3. MisUf{UaAuNsvYLU (Labor Practice)

Statement of CSR Policy to Sustainable

Development Goals of DPO

lasufuadewunviunmeluavAnsagvilu
sssulla:ANUSUNQEoUMUaENSAWUNLIU
woldsSuatunnkune la:kanosysssu lag

HWSU[]UOOTUIIS\)\)WUOEJ’]\)Uﬂ:ﬂUSUWOUOU

4. msqQuaavidadou (Environment
Conservation) log .d.A. TAWoUUTUNS
dIUSSAPDENVEVEUUUWUTIUYDVAIIU
SuRasaudoavinadau lavas:kunna:Tk
ANEATYdoNsaanans:nUCoavINAZOUA
|ﬁomnmsch|GussﬁoaoamﬂssufnuLJ||a:
usmsumsamasu?wnomswcum NS:uoUMS
WaaasvassAuIanssUINoaawans:nuUA
owifadudmsrKkuaithKueMsBNSweNns
SSSUBGEISAtUA a:aansiBwaoviu
sssumc‘wﬁﬂasamomno Gdousoufunis
I ludeyki N1sdvIasy N1SUSKISIANS
ogvidus:ansniwsoufivnisundovs:uu
dIDA llazADIUKAINKANENLEIMW

5. msuUfjuGoenvitusssuy (Fair Treatment)
Tog o.a.a. TaTRADWEATYENSUDVKI
doulddouidgnnnguliizno:fugidoula
douideniefu TanA wanviu ando KSowi

duldduidunauan Tain andn Ao Fkd

yUBU SbAU MAST llaskbeUSUA AINeDToL
WalkuulolasnavsiDulugiuvovyiddou
TadbuideikantdlasunisAunsaviia:quaiiu
aghvdoudonmKuannKulgia:NAs:10gu
v AiRgadovlisw:bumsns:ritagAidu
msa:iadnsuovidouldideldsunoiu
IdgK1goINNSa:iaans

6. AWSURQBDUGRRUSINA (Consumer
Responsibility) lasniswauunwaanturina:k
usMIsRSuURasoUcaRUSINA

7. nasiidousouna:niswaiungusu
(Community Development and Participation)
Tasmswauuna:aviasulkyusundAty
YoV 9.8.A. INAANUIIVITOMVDIASUTADFV AL
na:3auusssulagdanuonivikgusubdou
$oufumsufuaviunu o.a.n.

IWolkaoasunuddeniAliia:Wwusnouov

2VANSIVD:ADVANITUSSADYOEIKNSSY

Tauuagodudu TagnolkinanacdolFAsugAD
doAudvINaddU JoUUSSSUIIAGUNIW NaNdAD

1. WQJUNINISWEA 11a:01uusns

NSWAQ : 9.d.A. D:dvIasSuNagns:au
dhuuAuNIwgv (Premium) 10uAtuAIA
godugdoauinalkigundv asroousve
na:udanssuwaatinuuAiAuNIWGLoE 1L
daitiovlausnunAELQaSKIONSWENNS
uuud nazingovsnsnanthAUALATEUNG
NS:UZUMSIABY WAAUU KSomMsaana IWo
AUNWEQ aswagund:Adnnuszsinsing
n1swaadiuuAidunisausndwavviu
dunuikul:au aoua\)léamnns uoun1s
Waa ns:usuns UrvadideAwauna:
UsuusvlRidnoudaaaniegoniunasgui
QoawKnssumKuoasw\m:numauuTu
ns:uounIswaaduulRoAtuAN 1a:yanl
2gvdodu

VIUUSNS:

n1s10an370N1vAIWAARDWINYIU
W13 USN1s wSouUDUDVAAIIUSIZOL
S:UUMSUSKIS MsiagvlAuy la:n1SWaa
dhuuRDAtunIw NsuSKkisnisuudvgA
TkUItuA21Us2aISD ADWADGAVTIUNNS
yudowuAdNSsuass:uu IT AWasunlu
sulluu o.d.n. Application & a.d.A. Call
Center IWUUs:ansnIwluKovlsAuA
IWoagvUs:aunmsaindna:Rowalonigls
USNs wSauwasunastnisiawaviuiu
dslavagvidusUsssulkAionudanis
UsuduavavdAnsiudoyuu

2.1a5uasvdadiin Anu: A WaluIsa
yavwUinvu 9.d.A. TRINaANUIINT 13760
AgauavWuRyusUuSUWOAIWAQIRUTR
AUSNUYN dS1V3U8d001awsSouveNe
INSDUNEWIUADNSSY llA:MSWAULNIIASTIU
CSR-DIW IWoasvassA CSR New Model
dognsvuuaaf Isvpvfo doiasuikas:kun
fivatuAaaoaKkovlgaaaiknssulauy
dudn narvd Uargdn suildudodeiKkv
ADWENISDUDVIVANS
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Us:mAulsuiediunisiaan
A>IWSURQsdUCdDdYAN
na:dondaaou (CSR) IWawuun
dnougoduyovovANISEvIaSY
nomislauunkous:inaAlne(e.a.n.)

3. US:NGAUIBEDEITYUDVOVANS WCULN
ACUNMWDVRSMSWAQ lla:Nnsaaiatnuu s
UsSKisAWIdeviZovikavthdsovino Tk
ifan12:unannaudnsudduikgoInnis
IWasundavanwnloimevavlan

4. Weuunns:uouMsANUDIL - 1ASVasy
N1590as1A1av lazudanssudviasunns
weuun RFo8UMINADNSsU CSR g Sustainable
Development (SD) aswinsadne SD fungu
WSOLVIUYDY 2.8.A. NoMETUDVANSIIaAY
duwusruavAnsneuan NLAASY 1NBU
mAUssdvAugauqalkuy

5. dVIdSUS:UUIASUINOKYUISYUYDY
gaanknssuthuulRgnuwlsTuoon3o
Circular Economy aUnsaifus:noufums
usinalAuu $uAuL aéwnenssy 7R aa
nisUdoaiyiSouns:on Myarua:oov PM
2.5 nsuhdadide soudvnistirdiuui
deyideonns:usumswaanauigikidu
Us:lousd 1su waads 1oanogoad kava
1Fg2 IWOSNUIAIIUKAINKANENIVLEINIW
s:uUTIRAU au U U1 Wugws wusdas
wsSouduanu a1gnaans:uduNISaEIvil
Us:ansnwiia:Us:answariunsnovingd
IBVINBAsgAUEVEU

Us:mA 2u 3UR 10 NSNNNAU W.A.2563
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|
Statement of CSR Policy to

Sustainable Development Goals of DPO

The Dairy Farming Promotion Organization
of Thailand (DPO) announces good Corporate
Social Responsibility both in process and
after process under ISO 26000 standard
and UN Global Compact Agreement to
reach Sustainable Development Goals
(SDGs). By This, the committees provide
the following basic regulation based on the
principle of Sufficiency Economy Philosophy
for executives, staff and stakeholders both
internal and external organization to practice
align with National Milk Strategy of DPO,
and tagline “Love Milk, Love Farm Sustain,
Preserve and Continue Dairy Farming
Royal granted Occupation” and report
operation result on GRI Standard by follows;

1.Good Governance covers legal
operation and business development with
transparent, anti-corruption, traceable on
good governance standards and Sufficiency
Economy Philosophy, that concerns
about fair benefit of nation, communities
and stakeholders : staff, partners, customers,
competitors, creditors, public sectors,
include “free and fair” competition. This
also avoid monopoly, conflict of interest.
infringement of intellectual property
rights, and enhance sustainable social
responsibility.

2. Human Rights covers human rights
repect with any person, and equality treat
without discrimination, human rights
enhancement and avoid any human rights
infringement.

3. Labor Practice covers fair and responsible
with staff based on labors’ rights by laws
and ethics.

4. Environment Conservation has mainly
focused on sustainable business operation
on corporate, social and environment
responsibility,by reducing environment
negative effects from dairy industry,
enhancing for production development

with innovation to reduce such effects,
setting goal for worth utilization of
natural resources and limited energy,
participated problem solution, effective
managing enhancement, ecosystem
and biodiversity conservation.

5.Fair Treatment covers internal and
external stakeholders’ rights to ensure
that their fundamental necessities would
be protected and be taken good care by
law and relevant regulations in case of any
right infringement with any stakeholder.

6.Consumer Responsibility covers products
services and products development and
consumer responsibility.

7 .Communit Development and Participation
covers development and enhancement
communities, strengthen them on economic,
society and culture aspects that aligns with
communities participation with DPO’s operation.

To align with DPO’s vision and mission, we
have focused on sustainable dairy industry
operation that will benefit for economic,
society, culture and health aspects, as follows

1.Production and Service Development
Production

DPO has focused on enhancement of
premium milk or hi-quality milk production
and manufacturing, that will be sustainable
value to strengthen Thai society. Furthermore,
DPO has also continuously focused on R&D
about premium raw milk, and keep balance
between “Hi-Touch and Hi-Tech”, “Human
Resource” that delivers “Hi-Touch”, and
“Hi-Technology” that modernizes all value
chain since dairy farming, manufacturing,
marketing for Thai population’s well-being,
and saving energy production with proper
cost, waste reducing, water retreatment



4 4 avAmsdviasuAomslauuikous:nAlne (0.d.n.)
DAIRY FARMING PROMOTION ORGANIZATION OF THAILAND (DPO)

Statement of CSR Policy to Sustainable

Development Goals of DPO

to be safe and better beyond industrial
standards, to build confident about dairy
production process with valuable and
sustainable.

Service

Freely for ideas from staff, end users,
and prompt to provide knowledge about
management, dairy farming, qualified milk
production, new age of logistics management,
that focuses on speed, coverage through
activities and IT system as DPO application
and DPO call center. To enhance value
chin efficiency to build good experiences
and satisfaction, include KPI development
to be clearly figure to serve organization
change nowadays.

2.Awareness and Skill Enhancement
To enhance performance of DPO’s staff and
get more understanding and penetrating in
communities by opinion hearing, consulting,
building volunteer spirit and discipline
include network expansion, through activities
and CSR-DIW standard development, to
create CSR New Model with inspiration,
motivation to concern all value chain of
dairy industry, which is key success factors
of DPO.

3. Organization Expertise Adaptation
To develop quality of production cycle
and milk marketing, reserved water risk
management, to prevent water short supply
from world climate change.

4. Regulated Process Development
To develop workforce structure, innovation,
sustainable development through CSR
Activities to Sustainable Development
(SD) to build SD Network both internal
and external DPO, public and private
sectors, civil society sector to re-balance.

5. Circular Economy of Dairy Industry
Inclusive Enhancement To enhance circular

economy of dairy industry by milk
consumption tool, milk shops,7R activities,
reduction of greenhouse gas emissions,
PM2.5, water retreatment, and recycling
waste raw milk from production process
eg. fertilizer, alcohol, green roof, to
conserve biodiversity, ecosystem of soil,
water, forest, plant, animal, include efficient
process transferring, through agricultural
tourism to sustain.

Stated, on July 10th, 2020
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CORPORATE GOVERNANCE
& CORPORATE SOCIAL AND
ENVIRONMENT RESPONSIBILITY
(CG & CSR) ACTIVITIES
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lasvmisanauyuw
Tng-1auun$n doravio
gnelnd0-19 Wonw
IJuws:swnAa

Thai-Denmark Merit Making

Project, as Moral Support to

Cope with COVID-19

Effect, for Royal Merit

o.a.n. waurbwiinviu usThana:
Us:srsudlu souTasvnisatsyryuw
Tne-1auunsa ssoidou waumAu-aoKIAU
2564 TagiSaAsnsidonaasiuriu
giowii Ing-1auuisa sada nandinoie
uws:s1snAa 14 auiGows:nUuINSsIY
FINSUEUIGOWSINWSAUSIBEQ1EEIU
USUSIBNUTS SIKSUWSISIWNUBIYIKAD
IGndoulususunadanldsunans:nuoin
MSIWSS:UNOUDIEDIA3O-19 IA:WS:S MU
awws:s1sdsede lasldsSuusonnsow
ALAU 774,900 UIn

DPO together with staff, consumer
and people participated Thai-Denmark
Merit Making Project, during May - August
2021, by buying Thai-Denmark Plain
Millkk UHT for Her Royal Highness Princess
Maha Chakri Sirindhorn to donate to
babies in warren, that got COVID-19
pandemic effect, and donate as royal
command. This project got total donation
Baht 774,900.

yausiGnaouluadu
uws:guaus

danusuidgy
1Gnaauidolkey
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fvnssualu CG

o.a.n. Fadulukanamusssuna:
A2 WwIUsvla asonissuna:doaisnis
Ugumnuaumsumsmaofnuu Mswaa
misdvuauwaantur nngidoulddouide
nnnau SorifKifananisus:duntusssy
na:aNUIUSHlafumsaIGuvUBaYKLUDEYU
N1ASY (Integrity and Transparencg
Assessment : ITA) a\)uuam\malua\)nnu
futiouus:uneu 2564 0.4.0.1096.17 Azuu
na:lasusiviads:mAiiigsan d1kSu
KusgvuRlwan:iuus:au AA MINADKUAQ
8,300 KLU2gLIUYDLSY

DPO has adhered on ethics, transparency,
perception building & operating communication
about dairy farming promotion, products
production to all group of stakeholders. All of
this drove DPO to get yearly continuous
higher score of assessment about Integrity &
Transparency Assessment (ITA). And for the
fiscal year of 2021, DPO got 96.17 points, AA
Level, and was granted certificate for
“Organization with AA Level Score” from total
8,300 public sector’s organizaions.

[ ]
Tasvns 2.a.a.$nuu Snwsu
“anisssuinuia’

DPO Love Milk, Love Farm Project
“Good Governance Council”

s

WansUs:ITUATUSSSU la:
AWTUSHIauDLKUIEVIUNAST
Us:=91U 2564 o1ndtinviu
AtuznssunisUoviunazusiudsiy
nisnosankosa.u.u.)

Taaznuu FTAX

9617

StQUAA
NNNVLKUQ
8,300 KUDYLIUYDVSY

2VANISALIASUADNS
Tauunkous:inelng (@.a.n.)

duaul
* YOVKUDYVIUSTIAKAD
donans:nsovinuasia:aknsal
TusgdankAnauinuas

auqu3
+91N 23 KU28VIUTUNS:NSIV
Inuasinazaknsad

duauls
*97N 51 KU2YLIUSTIAKAD

Tasw3aus:mAifies@nudksukudevu
fAidwan:uus:au AA Ad KU8VIUAD
wan:uuaglus:au AA (95 AzuUBUIU)
2.d.A.y2UBUANNKLDBVIUNDMETUNIA:
mMausnevAnsATkANUSILTaluNSaDU
nuuus:iduAtusssu la:a>wlUsvla

umamo 95 AAANG

SOVRSLDENS MIMSINUFSIUIBNS
avAmsdviasuiomsiAuLIKoUs:InAlNg (@.8.0.)

fr
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Tasvms “dVANSATUSSSY” “Ethics Organization™
na: “sssuflunnsy” & “Dharma in Farm” Project

fionssu “sssu:Tuwrsu” ason 7 Wo
seusvAdadIunIsnosana:nAassuUsu
maluovAns Toeliguskis wanviu o.a.n.
dousrsnisnazuszssunalu 151$ouWD
ussngsssu:luwsSuKddo “AdwainA
Tuavdns” Tagws:o191sgWunuk1deyley
3087139100 MSIFQVWUTIUTO “STUSVA
doadiunisnosanassudunialuavdns
duuualuiu auwavdadiunisnosa
nassUBU TaWaanazeonaniAnivosulall
1asuasivnisiddousounaavwaviuga
New Normal

“Dharma in Farm” Activity The
7th , to stand for anti-corruption in
organization. This activity was hosted
the Dhamma seminar under title “The
Unity of Organization” by Pra Ajarn
Pintu MahaPunyo from Tum Woa
Dang Temple, attended by executives,
and staff of DPO, public sectors and
people, and was hosted a kind of Thai
folk song so called “Pleng Choi”, under
title “anti-corruption in organization
campaign, and taking vows with milk
to co-operate for anti-corruption” and
also livestream and broadcast online
to enhance power participation in New
Normal Age.  Ws:2191sgWuN WK1Utylty 3a81391av
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CG NUUSBYIASUTND
WOIWgD

1) 8.a.A.Snuuy SnWIsSu nsus:Itu
nslEnsSwensag1vAUAN

1) DPO Love Milk, Love Farm Project,

Assessment of Resource Worth Utilization

mia1dunisaswAduas:kunnsTs
nswensiun1sivIuLEIVAUAT Nazi
Us:ﬁn§mwu1nﬁqncnut(a"nsssmﬁma
lna:kanuUsseyIASuIROWaIWEL In1sda
stusvAn1saan1E9189voVKUIYVLIU
molu 910 druus:kgawavvrulwwa
n1saanasidns:aviludu

To build awareness about good
governance principle of worth and
optimization working resource, Sufficiency
Economy Philosophy, to launch campaign
about cost reduction of organization,
for example electricity saving, paper

utilized reduction etc.
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2) lasvmsovAuwns 2) Employment of Persons
with Disabilities Project

2.d.A. URUGUWS:swUtyJGaviasy
Na:WaUUIATUNTWAUWANIS W.A. 2550 lia:
AnATuWUIGU @UUAZ2) w.A. 2556 IJunis
Walomalkauinisidinuniwagsanadu
insoviuauwmscumsindoulkowms
$rdoudnuarem Wmsiou-un Tuktioevu
YoLSTHURUGMUASINDIIWGN ForSaahuo
udu 5 AU A ANDKUDVIIA FDKIQES:US
$1Udu 2 AU SOUNVEU 7 AU

* WNISAIUNISWAQ
Communication Impairment »

e Wn1sdumsidau
Hearing Impairment »
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DPO has followed Empowerment of
Persons With Disabilities Act, B.E. 2550
(2007) and amended by the Empowerment of
Persons with Disabilities Act (No. 2), B.E. 2556,
to employ and to give “better quality of life
opportunity” 7 persons with disabilities, who
has limitation to perform their mobility, hearing
and visual at Mae Prik district, Lampang
province (5 persons), and at Nong Khae district,
Saraburi province (2 persons).

«WASAunuu
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f9nssudu CSR gnsmaasn 1:
CSR Activities CSR nuinyasns
Strategy 1 : CSR with
Dairy Farmers
u
1. Tasvnisgns:auITUWISUWIAED
na:dogoaanisastowisuInSoUY
“Buddy Farm” Enhancement Project
& Integration to Build “Network Farm”

9.d.A. adunisdviasuwaiun naz: DPO has promoted and enhanced
Ems:c'fuU‘ICISQ‘IUW‘IS'UTF\uuua\)lnuosns better production and achievement of
KTdwawaadna:Us:aundwdseniu dairy farming standard with nearby
whsulauuinuvasnsiogindifew Taalul dairy farms, and in 2021 there was 5
2564 iwhsulauuidnsouiasonis 5 wasu dairy farms from every DPO’s region
1ANN3UNYIUNIAYDYL D.4.A. AVl offices to join the project, as follows;
wanisaiduviu
Performance

e
Sustainable l 2 3 4 5

Development

Goals.

NO L] L] [ ] [ ] [ ]

POVERTY P — - [3
axnsailauy AUSdoIasy AUGSIUSIY aknsailru AUSSOUSIU
dwu sna msiagolauy thuudu Tng-aunsa tuudutwow
wamAIkio rvidagy RAUSWWaIUN Undov $1ria waNAQ3UDoN
aauuu wamnAIko wamald wamAnamw Rviklio

aauav

17 PARTNERSHIPS
FORTHE GOALS

&

Thung Saliam

Lamphun >
Dairy Promotion
Cooperatives Egp;:]‘i:‘ of Dairy
Co. Ltd., 9

Lower
Upper Northern Part

Northern Part

Ban Chaloem
Rat Phatthana
Raw Milk
Collection
Center

Southern Part

Thai-Denmark
Palk Chong Dairy
Cooperatives
Co.,Ltd.

Central Part

Nam Phong Raw
Milk Collection
Center

North Eastern
Part
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2. lasvniswauunaknsailauu
TRiluaknsailauudunuu

Dairy Cooperative Development to
be “Prototype Cooperative” Project

9.d.A. astKUNfvAUEIATYYDYNIS
wauraknsailauu TKi0uaknsailauu
dunuuduarunwiuuau nsaasIudu
sadiiaidoaunludundu (Somatic Cell
Count : SCC) Tifiu 500,000 1wad/idaaaas
Aol aknsailauuTne-lauuisa suns:au
d1ia ldwuns:usouniswauratunw
thuuaulRiurasgu na:Tasvaasiilditiu
asonissudnaziinioluniswasuiynains
éudviasunisideviaun kiAo wauisa
d1gnaandgNKlUSEUNISN U
dvdalknuinuvasnslairlunaludayka
naswasurgns:duamuniwiluuau
aknsed souAviinIsaaauwanisdiu
VIURENVALNIANDAD:AVNARDSIASIKLNY
thuuduna:sieldAiugoduvovinuasns

DPO has realized about the important
of dairy cooperative development to
be “Prototype Cooperative” of raw milk
quality, Somatic Cell Count (SCC) reduction
less than 500,000 cells/ml. By this, Thai
-Denmark Sub Kradarn Dairy Cooperatives
Co.,Ltd. has passed process of “raw milk
quality standardized development”.

Furthermore, this project also has
focused on building “perception and
understanding about dairy farming
promotion” to human resource, with
objective to let them transfer knowledge
from experts to dairy farmers to implement
and solve problem solutions, to enhance,
develop raw milk quality and track
performance, that will be reflected to raw
milk selling price and higher revenue of
farmers and dairy cooperatives.
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fionssualu CSR
CSR Activities

|
gnsAAash 2 :
CSR fiulsvounazyusu

Strategy 2 : CSR with Dairy
Plants & Community

lAsvnisens:auuIasgIuvIDadoU

awKanuasFuaIna

“Plants Environment International
Standard” Enhancement Project

2.a.n.10ulsvvrugaaiknssuuy
Us:nauaonisAidudasiudvioadau
na:indwsuNasaudodvAl Livuaso
ussriaghududvinadau GiusAa 1Ivand
sUnuuMsHU IWedviasuMsdutunis
fidulasdadvinadou GANuSuRasaU
dadvaunaznisiidousouwasunsouAunu
yuBUDEIEVEHU puaWIsnIFouTyLAUY
nsauUNSWaUUNagvgvEiu

ﬁ‘\)ﬁfsomuqnm KNSSUUUYDYD
a2.a.a. nv 5 Tsovruldsusivdaauineur
u1asgu CSR-DIW Continuous llazs1vla
LIS CSR-DIW Goil

CSR-DIW Continuous
. ddnviu 9.a.A. nANa1v
. danvu a.a.a. nAld
. dwnviua.a.n.
naAa:3usonidgvikiio
. dwnviua.a.n.
nmAIkliaaauav

CSR-DIW
- dunvu o.a.n.
nmnAiKklaaauuu

DPO has been dairy manufactures
that runs eco-friendly business with social
responsibility, and has adhered to build
environment criteria, with thinking, attitude
working type to promote eco-friendly
operation with social responsibility, and
with community sustain participation
that leads to Sustainable Development
Goals. And 5 dairy plants of DPO have
granted CSR-DIW Continuous Award and
CSR-DIW Award as follows;

CSR-DIW Continuous Award :
. DPO Central Office
. DPO Southern Office
. DPO North Eastern Office
. DPO Lower Northern Office

CSR-DIW Award :
» DPO Upper Northern Office
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d1unviu a.d4.A. NNANATL
lnsvnisaaratayusu druadugy
dvKIaas:us

DPO Central Office Community Flea

Market Project, at Pun Suk subdistrict,
Saraburi province

wunvIudtinvu 9.a.A. MANATL SOU
UanWsriniusyusudugy 9vKIaas:us
WothaumunekyuBsuluoanatiasusu
na:fugovinan 3 Idouauisnasivsiola
Soufiv 122,605 UIn

Staff of DPO Central Office, and with
Pun Suk community, Saraburi province
planted vegetables, and circulated sold
among them at community flea market,
and generated total revenue Baht 122,605
within 3 months.
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fionssualu CSR gnsAaasn 2 :

CSR Activities CSR fiulsvviunazyusu

> Strategy 2 : CSR with Dairy

Plants & Community

dinviu o.a.a.nA1A
lnsumsAdwsuRasoUdDdVAL
nazavinadouyusulsvissu
Uudvou SVKIQUS:DIUASIUS
DPO Southern Office

Social and Environment
Responsibility Project, at

Ban Wangwon School,

Prachuap Khiri Khan province

drinviu a.a.a. MAld tduuFou
aniwuinwaaidudeuvaa waaiva
neanodod na:fKunisoulsvisguldiu
3vou FVKIQUSDIUASTUS N WU 1AU
naovUNIANWAAANTKAVANITYIDIN
naovuulwi5lulsviseu oaausuiau
vgns:udunIswaasaniugyusu Mk
AtunIwddadniSsuna:gusulagsou
Tsvvuddu
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ACTION

DPO Southern Office brought deterioration
milk to re-make as fresh milk fertilizer, alcohol
gel and let students of Ban Wangwon School,
Prachuap Khiri Khan province to participate
upcycling process for “green roof” by unfolded
and refolded UHT milk carton, in order to
reduce manufacturing trash to community, and
leverage better quality of life and community.
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dunviu o.4.A.
MAa:3uoanIAYvIKUD |
TAsvnsIWuWuRSIGgowun
ansascu: Unudvku
JvKIQuaulinu

DPO North Eastern Office
Public Green Space Increasing
Project, at Ban Wang Hin,
Khon Kaen province

dunvu a.a.A. MAaSULDNIRUVIKLD
daausulkAd1u§drunisquasusny
AID0dou la:asvAUINTENS:UIUMS
9ESOUAUSIKINVYUBUUIUIVRU DDKIQ
vaunfiu AusssusawsauatuayulRsou
fiudandunarlius:lesuldaos dunaili
1IAsuZ dundilinuld naatugnayulws
131100 du souAvEIZaUSNUYGUNaZtn
TRA2WELEU na:gadutnu

DPO North Eastern Office provided
knowledge about environmental conservation
and realized how community at Ban Wang
Hin, Khon Kaen province can live together
with environment. Furthermore, this project
still encouraged community to plant more
than 100 sprouts wit several purposes, such
as utilization sprout, economic and commercial
sprout, eatable sprout, herb sprout, that will
conserve soil to be rain absorbable and moist,
and also water conservation.
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Strategy 2 : CSR with Dairy
Plants & Community

drunviu a.d.A.n1AIKIDODUATD
lnsvnisdarii aisusudsvau
9INUN YUBUKLYUIUNYUKIGY
YvKIaglung

dunviu o.a.a. nAlklioaauavld
Yainausunisitaisusudsoauoinuu
k3o “Juuuaa” IRAuinvasnsTugusu
K UunvuK1Ge Suk3aglurie S1udu
15 s1g (n1eldurasnisUovAunisIws
s:unauavisndaidolsalalsun 2019)
invasnslidfdaisusuusvauoinuu
rimsinsassunss ofudouvovisvoiu
2.a.a. Aldus:Tesuonnishidaduu
1douaniw 3nnvgvatuisalasuasiv
AWAUWUSAGAULUsUTRTdOUSIUSNUN
dviadaululasvnisdndoy

DPO Lower Northern Office

Soil Amendments by Milk Project,
at Thung Mahachai Community,
Sukhothai province

DPO Lower Northern Office hosted
the Soil Amendments by Milk Workshop
Project for 15 community farmers, under
Measures to prevent, at Thung Mahachai
Community, Sukhothai province. By this
workshop project, farmers used soil
amendments by milk, or so called “fresh
milk fertilizer” to plant organic farming.
By the way DPO plant also gets benefit
by bringing deterioration milk to re-make
as fresh milk fertilizer, and also gets
“more enhancement and engagement”
with community participation, to conserve
environment of the project.

A ARER et}
N \\\\L‘\
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BiEeufinunsdunidiinaniies 459 thusSuas gy
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danvu o.d.A. nAIKlipaduLU
Tasomistnsvsnuns:uutus:un
susu doginalulagniswaati
91n15DVIUBOAIKNSSUDIKIS
YUBURIEIND SVKIQIBEVIKL

ddnvau o.a.A. nAikiioaouuu Ia
diduTasvnisunsvsnuis:uudus:un
yusU IWalkAWIAEAUINATUlagns
waau113TulsvoiugaaiknssuaIkas
U YUBUKDEIND S0KIQIBevTK 1Wo
SauAuUsuUsvIa:asvs:uuiUs:UNAD
ArumMwwsauTdou 1 s:uu Tasvnsdrilk
d1unviu o.a.a. n1AIkloaauUU Na:
wunvu nazgusuldtloniasoufiuwasun
AUNWE3aRaTU na:ldsuds:Tesuon
MsUSKIsSan1sUNSOUAU

DPO Upper Northern Office
Maintenance Community Water
Supply Project, with Water Supply
Technology from Food Industrial
Factory, at Huay Kaew Community,
Chiang Mai province

DPO Upper Northern Office hosted
Maintenance Community Water Supply
Project, with Water Supply Technology
from Food Industrial Factory, at Huay
Kaew Community, Chiang Mai province,
to co-improve and to build 1 prompted
community water supply system. By
this project, DPO Upper Northern Office,
staff and community co-operated to
develop better quality of life, and to
get co-benefits from water management
together.
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gnsAEash 3 : CSR AUanAn
Strategy 1 : CSR with Customers

WaaAUNTKU
New Product

a.d.a. dGunisatuulgurgyov
ns:nsovInuasia:aknsad IWaaluayu
udanssulagniswasutwaanuniky g
songaaraagvauuaus svldidadd
waanturiuy giosi sainon a: sau:uow
uk1sun dviduwawaalugusuriovau
gaoulk a.d.a. AndguunKvsranielu
02565 wsauiUkuelkaulneldduuy
AAtunwaaandovAuddenAlAdovns
gns:duAdIUEILISaYDVINBasnsIng
TRdhsvondwagvdvdudosnisaluayu
udanssu

DPO has followed policy of Ministry
of Agriculture and Cooperatives, to promote
innovation by developing new products
continuously to markets. In 2021, DPO
launched UHT milk 2 flavors, taro flavor
and Maha Chanok mango flavor, local
fruits which produced by local communities,
that drives DPO to be National Milk in
the next year, with goal to drive Thai
people drink quality milk, that aligns
with our vision to leverage performance
of dairy farmers by innovated promotion
to have sustain occupation.

Ina,-mums'h
q»ag,n:mu “Snisq Snilan»
@mmﬁeouﬁbwmun mﬂen'
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Tasvnsdviasuna:waiun
Aneniwunisaulsvisau
WIUANavIAs1:K

Promotion and Development
Performance of Phan Suek
Songkhro School’s Students
Project

2.a.A. sounuuyuBU AS RUNASDY
uniseu Isvigsurudnavinsi:k Salasoms
doiasuna:wasunAngnwaniseu Isvissu
wWiuAnavins1K logaduayunaancuriuy
TRunissu

Tasvnistidvwalkunissunnauld
duuuwudu IWogunIwouJeAGWSaU
wasurdngniwdaiusivnigiduluaiu
InturLnasgU dotiovunlus:uznan 2 U
nolds1gviuasywawasuin1syovin
UniSeulull 2564 Bovony 5-11 S1UdU 64
AU (BUUNa 2 - Us:nuAnunUA 6) Taduuw
Wudusua: 200 Tadaas wusiniSeul
sasmsiauladugdougoindusou7.63 .
(¥19 7.73 BU. Kgv 7.53 yu.) IUSBUINgU
AUNSIWFIUFVOWINEUTIUNASTIUYDVIGN
The mugovagia:Bvsu (uuia - Us:ou
Anu1) wuda UnigguidnisosayiGuladiu
dougvogluinaurivnasgiuvovidning
aWIwA 18 lla:gvbnualiuwudunnidou
Taglaw:uayuiadi3 Gdougviads
119.95 su. guiAuINurvIasguIGning
fio 115 Bu.
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DPO joined force with community
leaders, teachers, and students’ parents
of Phan Suek Songkhro School, hosted
“Promotion and Development Performance
of Phan Suek Songkhro School’s Students
Project” to promote milk products to
students.

This project enhances students to
drink more milk for better health, and
body performance development upon
standard criteria for 2 years continuously,
In 2021, students’ performance development
report said that 64 students of Kindergarten
2 -Primary 6 (5-11 years old) drink more
milk about 200 ml. per day, and found
that they are taller average about 7.63
cm. (male about 7.73 cm., and female
about 7.53 cm.). When compared their
height with average height of Thai children
by age and level (Kindergarten - Primary),
we found that their height increasing by
standard criteria with Thai children by
gender and age, tends to get higher
monthly, especially Kindergarten 3 with
average height 119.95 cm., more than Thai
children height standard that is about
115cm.
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Insvmsnisldkaoans:anu
luwaasturiunnadov groui
nanlaaws

Utilization with Lactose Free
UHT Carton Project

2.d.A.11a: UUD.19aBINIWAINDIY (SCGP)
Tasourumiowauunkasans:auldahksu
uuTng-1auuisa wsouidads(dkaoa
ns:a1y dagas:kunivadwsululuns
auSNUWALYIU IIa:SNIEVIDOdDUINDAA
vg:wanradan Tagiinisuisovidiu
“waaseuriuu giosi Ing-lauusa nanlaaws”
NSOvaaNaNaanUIULNEDY giouh Yov
Tn-1auunsa kasans:auTunsoivov
9.d.A. D:D8aqUYDINKaDAWaNdaniiv
7 a1uKaoa KSoaausultuygzwaladn
2.5 du/U lagkaoans:auanunsngosaany
Tanelu 90 3u Tuvru:ikaoawanadno®
dovlginaniiv 200 U IWogosaans sounv
Tdoonnuulkiiuaneda na:rffkkasalAvvo
Woa:aonfunisdudndiendAny Ao 1Tu
misgousnuavinadaudvioiduulouie
dAryyov o.4.A.

DPO and SCG Packaging PLC.
(SCGP) joined force to develop and
launched paper straw utilizaion with
Thai-Denmark dairy products, and the
first pilot project was Thai-Denmark
Lactose Free. The goal of synergy
has adhered with energy saving and
environment conservation, to reduce
plastic trash. Thai-Denmark Lactose
Free with paper straw reduced 7 million
plastic straws, or reduce plastic trash
volume about 2,500 kilograms per
year, furthermore, the paper straw
has been decomposed within 90 days
while plastic straws spend time for
200 years. Paper straw of this project
was designed to be convenient with
sharp end, and bended straw for consumer
to drink, and the most important is
environment conservation. which is DPO’s
important policy to adhere.

1> wsOuia UMW

.....

STHIOVAN

.
S
=

.

VL

>

VL
//////////////////////
W//

V(&

Ny,
"



63

KavA1 1 nWu
yaA1 480 un

Vg
it

ImAusuou
naovuw
2,000 naoav

2

A
7

TAsvnskavAIAWaaIN
ndovuu yavisvisSsunIuAn
avIAs1KIBKALAT 576 WU

K$oyann 276,480 uIn

4

dodovlinadovuu
1,152,000 naav

TAsvniskavAwalion
Roof for Children Project

9.d.a. aluayuIIWUKAVATANAQ
91nNaovuu (Thai-Denmark Recycle)
SouAuBIRUNUIAzUINEUEU IWoUSUUSY
IWasukavaiaialsideu TRAUUNIZEU
TIsvisguruAnavinsi:K Sunaungov
SvKIaunss1sdui FokavAIAUIAN
$5 GsritRuWussBL Tuawsaldvuld
na:rifkgunsailiderie o.d.a.3vaduauu
KavA11TYd91uduU 576 nWu Iduyann
276,480 un f§naovuwusisiAa 1,152,000
naov lae KavbA1 1 WU YaA 480 uIn T3
naovuu 2,000 naov

GOOD HEALTH
ANDWELLBEING

ZERO 1 PARTNERSHIPS

(¢
w

FORTHE GOALS

DPO provide 576 green roofs, which
is upcycled by Thai-Denmark UHT milk
cartons to community, and co-operation
with villagers and community leaders to
change and repair broken and leaked roof
buildings of Phan Suek Songkhro School,
Pak Chong district, Nakhon Ratchasima
province with DPO’s green roofs.

One provided green roof was upcycled
by 2,000 UHT milk cartons and valued
about Baht 480. For this project total
provided 576 green roofs were upcycled
by 1,152,000 UHT milk cartons, and valued
about Baht 276,480.
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Strategy 5 : CSR with Sufficiency Economy Philosophy
to Sustainable Development Goals (SDGs)

1.Jasvnisna:ionssuade
¥ov3ngHa COVID-19
Project and Good Deed Activities

during Coronavirus Disease
2019 Crisis

a.a.n. I[ddalasvnisnazionssude)
Adogwdaitovlugovnisiwss:unavav
igobsalalsun 2019 (COVID-19) Wiodviasy
guniw Tagnisdvuauwaasituriuvidu
ridbfoiuyAaINSNMYNSIWNGADUS:HNA
Tsoweuraauu golddndunisdond
12563 aghvdoitiov oA Tasvmisativayu
NIsURUALIUYDIYYAAAINSNIVAISIWNE
SOUAUKUDYLIUESISMUGY la: Tns
sanuiasmstovaudivg Tkaugiddould
douidgnnngu dvaaAansov douou
KUIN1N2UIJY Na: 1oanasadaviia
drksuwunviunnau

DPO has continuously launched projects
and good deed activities during the pandemic
of Coronavirus Disease 2019 (COVID -19)
for health and well-being by delivering dairy
products to give moral support to medical
personnels nationwide since 2020 until
nowadays, for example, project of medical
personnels operation supporting joined
force with public health agencies and several
measures to prevent all stakeholders by
screening point installation, masks and
acohol based hand sanitizer for all staff.
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2. yasuAUUasangdu
guoune Amazing Thailand
Safety and Health
Administration (SHA)

Hygiene Safety Standard with
Amazing Thailand Safety and
Health Administration (SHA)

oasivadwidatuna:uulalRiu
Uinriavifigonaniunisainisiwss:uia
vovlsndaiobsalalsun 2019 (COVID-19)
Troglus:duRivasane FoiluTAsomsAdu
$auijouovns:nsavnisHovIAgINas i
(nnn.) na:ns:nsavansistugu lagadvayu
USN1ISduUNIW AUKUJgvIUNIASTIA:
ionsulugaaiknssurovIfgd IWolkns
n'a\)lFiaalfluaiounu';\)ua\)umsmsmuqu
fsA COVID-19 rrlkunroviRgafvs1d
The na:s1ocvus:naAldsuls:aumsaiia
dauguna:uulelundulasaivdiu
duaulgdInduAINausniIsvINAIS
noviRgovavUs:ina Taguiikdannas
ulasnisAdIWUaLangaIuaSISUGY
wudnAuasgumsikusnisiiaunw
YoVPH8NoVIAYIIBVINUAS IWDAAAI I
1dgvna:doviunisiwss:uiavovisa
COVID-19 na:gns:auunasguduan na:
USmMIsmMumstovifigovoving

To build trust, confident and safety
for tourists during the spread of Coronavirus
Disease 2019 (COVID-19) DPO joined
force with Ministry of Tourism and Sports
and Ministry of Health, together with public
sector and private sector organizations
of tourism industry, to provide health
service. and to drive tourism to be one of
Measures spread of Coronavirus Disease
2019 implement with qualified service
standard of DPO’s agricultural tourism
department, to “reduce and prevent” the
COVID-19 pandemic, and leverage product
standard and tourism service in Thailand.

£
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Strategy 5 : CSR with Sufficiency Economy Philosophy
to Sustainable Development Goals (SDGs)

3. unasnisdovnunisiwss:uia
vovisndaisobsalalsun 2019
(COVID-19)

Measures to Prevent Spread
of Coronavirus Disease 2019
(COVID-19)

2.d.A. DnsnavdvAuznssUNS
Uszanuviunisufuanieldaniunisad
nsnwss:uravovisadaidolbsalalsun
2019 IWarikuauiasnisiunisiiis: 3o
UavAunduAw na:iassuaduwsaufunis

savsuaniunisainisnwss:unafluavAns

DPO appointed the committee to
co-operate internal operation under the
situation of Coronavirus Disease 2019
(COVID-19) pandemic, to set measures
for several goals covered about “monitor,
prevent, control and readiness” for the
situation of Coronavirus Disease 2019
(COVID-19) spraed in organization.

) P,
—
VACCINE

dnBu COVID-19 iWuntiviuinSovido
nvzsoaiasumslovnu

GasaBuldovriufl
= CoVID-19
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4.DPO Love Milk, Love Farm
Project for Sustainable Tourism

Measures to Prevent Spread
of Coronavirus Disease 2019
(COVID-19)

9.a.a.insdanvnssuAnuduniv
sssUB1@ 1duUn1vi 3 WITun1sdso
IduntosunuunsrioviRgonusTkiinada
sssuy1auIngvdu 1IBumsAnuuduNIL
vunanu IeguINWssINdasndong
Us:neu 245-290 awt Tagidumvodikun:

AUUNNaVINYINBUBOUNISWIYAY lla:

sssuy1a

DPO launched activities about the
third natural route survey for new type
of tourism that is closer to nature at
Kao Ta Pan, to study about humus and
carcass aged about 245 million years.
This new discovered route is suite for
adventure tourists and the one love
nature tourism.

Sustainable
Development
Goals.

GOOD HEALTH
AND WELL BEING

e

DEGENT WORK AND
ECONOMIC GROWTH

o
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uNgTYUSLA IUduns
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KokunWggudens

AfUAIVIU

uwaddduy Gul
KokthheuleueiagnsAaas
ugauingsa IvAs
KokUuWgn1saalaa:N1suy
u1gydaa vdvaaa
KokUnrgaviasumsiagolauw
ungIaSuANG Yod
Koktnrg3dgna:waunnisidsolauy
ungss: IWaUdus
KokUureroviRgoiBoinuas
ungauysIa dougua
Kokundunviu o.d.a. NANaL
ungouda gnsuns
Kokthdunviu o.a.a. nAld
U839 ouFdisiis
Kokundunoiu o.d.a. MAikloaauuu
UedIe Suiiss
Kokundunviu o.d.a. nMAlkloaauav
uNgIaULUSYA NDVSUCD
Kokundunviu o.d.a. NAa:3usonideviklio
uIWEDUNIWS WUSEHY
Kokunnavus:sduwusia:aonulaaanislunisiiviu
Wg8udeNs
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uBAN FNSAS
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uwaniawd gulannsaa
un3y1n1s 6 dUnNvIU 2.d.A. NANATD

AuzivUNA:EIYIaUIUNTS
uvadaunne AUk
ISIKUNAUSKISOIUASIU 4 IWunfionIsdvAUIa:avIdnadou

Wggudens

INUNSSSUAUNANAa:AINSURQBDUGDEVAL WN831udNIS

woasThs/mng : 036-909-697
3wa : cgcsredpo.go.th
Facebook : Thai-Denmark

thaidenmarkfanclub







-
¥ S
.
S
-
"
% % A
-
z

grunoulkey

160 Kij 1 n.0asNw a.0asnw
9.UdNIKAN 9.ds:US 18180
1ns.0-3690-9688

Head Office
160 Moo 1 Mittraphab Rd.,
Muak Lek, Saraburi 18180
Tel.0-3690-9688

www.dpo.go.th

w0y

&



